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There are OVer

200,000

female truck drivers
in the U.S.

Female truck drivers are

3 TIMES LESS

likely to get into accidents.
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Greetings from the President of
Women In Trucking

Ellen Voie, CAE

Founder, President & CEO

Women In Trucking Association, Inc.
Women In Trucking Scholarship
Foundation

AS WE TURN THE calendar page,

January signals the end of a significant
year for Women In Trucking Association
(WIT). We celebrated our sixth birthday
in 2013, which reminds us how quickly
we’ve grown and what we’ve become
since our beginning in 2007.

Without you, our members, we would
not have grown to represent nearly 3,000
professionals who support our efforts
to bring more women into the trucking
industry; we wouldn’t exist without your
support.

The end of the year gives us a reason
to recap 2013 and to not only thank you
for your continued support, but to show
you how your dues have made a differ-
ence. In alignment with our mission, I
would like to summarize our activities
and show how they supported our goals.

Women In Trucking Association
was established to encourage
the employment of women in the
trucking industry

With a qualified driver shortage pre-
dicted to reach nearly 100,000 annually,
carriers are looking for ways to hire safe,

lon

president’s message

Qe

TheYear in Review

capable drivers to deliver their freight. In
the past, women have not always been
viewed as potential drivers, but that per-
ception is quickly changing. The chal-
lenge is in reaching women who might
not be aware of these lucrative jobs.

Women In Trucking reached outside
of the industry to attract women by plac-
ing members in mainstream media out-
lets such as television shows (Ricki Lake,
Travel Channel, Today Show), publica-
tions (O Magazine, Wall Street Journal,
USA Today) and Sirius/XM Radio (Free-
wheelin’, the Dave Nemo Show).

We have also extended our reach to
sporting events such as the LA Sparks
and Minnesota Lynx women’s basketball
games and, most recently, a “Women In
Transportation” day at a Cleveland Indi-
ans baseball game (read more about this
on page 28), which we plan to make an
annual event. Our 30-second commercial
was aired on ESPN during two college
football games.

We realize the next generation should
be familiar with career opportunities in
the trucking industry as well, so we have
created a children’s activity book featur-
ing a young girl who accompanies her
mom as she delivers her load. We were
surprised to discover the Girl Scouts do
not have a transportation badge (like the
Boy Scouts do), so we’re working to cre-
ate the requirements for this important
learning opportunity.

To better understand what draws
female drivers to the trucking industry,
we have worked with the University of
Wisconsin-Stout to conduct research
on what women look for in recruiting

advertisements. This research will result
in a recruiting guide we will make avail-
able to our corporate members to give
them insight into the words, graphics,
and placement of their recruiting ads to
attract more women to their companies.
This year, we launched our “Recruiting
Ad Contest” to recognize companies that
exhibit best practices in their marketing
materials.

Social media is an effective way to
reach out to the public. Our Facebook
group connects nearly 2,000 participants;
our LinkedIn Group has 3,300 members;
and nearly 7,000 followers receive our
Twitter feeds. In addition, we respond
to 40 or 50 media inquiries annually and
respond to nearly 200 calls and emails
from current and potential drivers seeking
information about the industry.

To minimize obstacles faced by
women employed in the trucking
industry

For the driver population, obstacles
include the need for a safe work environ-
ment, and many of our activities address
this demand. Our relationship with travel
plazas gives us a voice in offering ideas
to create a more driver-friendly environ-
ment. Our Anti-Harassment Employment
Guide is provided to corporate members
to encourage an expectations exchange
and harassment-free workplace.

In addition to safety on the road,
we have done research on the equip-
ment challenges for women. Partnership
with University of Wisconsin-Stout grad-
uate students has provided numerous
recommendations for changes to seats,
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dashes, steering, and in-cab ergonom-
ics for female drivers. We have present-
ed these findings to the National Trans-
portation Research Board, the Technol-
ogy and Maintenance Council, and to
truck manufacturers. We will be part-
nering with Ryder Trucks to incorporate
many of these changes in their future
specifications.

Members whose jobs support the
driver also face challenges in the truck-
ing industry’s male-dominated environ-
ment. We recently launched a mentoring
board to facilitate a relationship between
our members looking for guidance and
those ready to encourage and support
less experienced colleagues.

Throughout the year, our members
are invited to networking opportunities to
meet one another and to connect through
their association with WIT.

This past year, we responded to the
requests from our corporate members
to establish a job board to attract our
members to companies actively seeking
females for both driving and management
positions.

Financial considerations can be an
obstacle for training or expansion. We
post grant and funding opportunities
for our members, assist them in find-
ing vehicle financing, and most recently,
established a scholarship program. The
WIT Foundation is a separate non-profit
organization aimed at providing funding
for members seeking employment in the
trucking industry. Scholarships are avail-
able for training in safety, technical areas,
leadership, or driving. In 2013, we award-
ed six scholarships to five women and
one man attending CDL schools (read
more about the winners on page 24).

In response to requests for Certified
Women-Owned Business Enterprises
(WBEs), we have created a list of mem-
bers who have this designation to give
them greater exposure to potential cus-
tomers with diversity requirements.

To promote accomplishments

Women In Trucking members have
been role models and pioneers, and
our mission includes recognizing these
accomplishments.

Each March, we hold our “Salute to
the Women Behind the Wheel” at the
Mid-America Trucking Show in Louisville,

KY. All female professional drivers are
invited to attend and are welcomed with
a bold, red t-shirt and goodie bag filled
with items from our sponsors. In the
four years we've hosted the Salute, more
than 800 women have participated in this
event, which ends with a photo of the
participants.

This past year, WIT member Stepha-
nie Klang earned the title of Captain on
America’s Road Team and we are proud
of her leadership and visibility.

In 2011, we started recognizing
women in leadership roles with the
“Influential Woman In Trucking” award
sponsored by Navistar. Last year’s recip-
ient was Rebecca Brewster, President/
COO of the American Transportation
Research Institute.

WIT represents you and
your desire to see more
women in the trucking
industry. Whether you
design the truck, sell the
truck, own the truck, fix
the truck, or drive the
truck, we are here for you.

We also recognize a member of the
month, who receive gifts of appreciation
and a feature spot on our website, in our
publication and in national media outlets.
These members are also recognized at
our Salute to Women in March.

Women In Trucking is proud to
be recognized by the White House as
“Transportation Innovators Champions of
Change.”

Our desire to be a resource for the
trucking industry has turned into numer-
ous opportunities to participate in con-
versations with industry leaders through
our affiliation with the White House and
the United States Department of Trans-
portation. Women In Trucking members
have been invited to the White House to
participate in the signing of the Transpor-
tation Bill last year to President Obama’s

commemoration of the 50" anniversary of
the Equal Pay Act.

The Department of Transportation has
included WIT in events such as round-
table discussions with the departments of
labor and education to determine skills
needed for high school students seeking
transportation occupations. Former Sec-
retary LaHood included us in women’s
leadership initiatives to increase the influ-
ence of women in transportation careers.

Women In Trucking’s President/CEO
has been invited to speak at conferences
and symposiums to promote the organi-
zation and its mission. From truck shows
in Sweden, to conferences in Australia, to
events in Canada, the message has been
requested internationally. This year, we
were invited to speak at 17 events, rang-
ing from panel discussions and round-
table conversations to moderator roles
and featured presentations. These events
gave us the opportunity to reach thou-
sands of potential members who support
our mission.

This past year has seen growth within
our management team. Support staff has
been added to ensure we can accommo-
date your membership needs. In addition
to the President/CEO (Ellen Voie) and
Director of Member Services (Char Pin-
gel), we employ a bookkeeper (Celeste
Sandall) and a Project Manager (Lana
Nichols), and we have added an associa-
tion management company (Shar'on Bar-
clay) to respond to calls and emails and
to meet our administrative needs. Recent-
ly, we added a membership development
coordinator (Leigh Foxall) to assist with
membership recruitment.

It has been an exciting year and we
are looking forward to providing even
more value to you, our members, in
2014. We want you to know that we have
never raised our dues and will continue
to operate on the same level of member-
ship fees that we have had since we were
formed in 2007.

Thank you for your continued support
for our mission. WIT represents you and
your desire to see more women in the
trucking industry. Whether you design the
truck, sell the truck, own the truck, fix the
truck, or drive the truck, we are here for
you.

Happy holidays and best wishes for a
prosperous and healthy new year. =
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Meet WIT's Xowes/ Beaid
Member, Mary Aufdemberg

“I'm excited to be a part of an organization that supports
women in trucking in a variety of different ways, while creating
a network of successful women across the country.”

Mary Aufdemberg joined the Women
In Trucking Board of Directors in Septem-
ber 2013. With a varied career path in the
industry, Aufdemberg worked summers
in college at an engine controls company,
working on customer research and parts
catalogs, and then had an internship with
Caterpillar in their excavator division in
Europe. Most recently, she has been with
Daimler for 10 years, working at Daim-
ler Truck Financial, Thomas Built School
Buses, and now Freightliner Trucks.

“I'm excited to be a part of an organi-
zation that supports women in trucking
in a variety of different ways, while creat-
ing a network of successful women across
the country,” she says. “The transportation

industry has been an excellent place for
me to grow my career and I want to see
the same for other women. I've been
involved in the industry since college;
it's an unexpected place for women to
grow their career and yet the opportuni-
ties are extremely diverse, challenging and
fulfilling.”

Aufdemberg’s father had degrees in
mechanical engineering and marketing, so
she grew up around equipment and heard
stories about the industry her entire life; she
even wrote a paper in junior high about
hybrid garbage trucks! When she started
looking for a career, the trucking industry
was a natural fit for her, and once she start-
ed working at Daimler, Aufdemberg knew

messages

Mary Aufdemberg
Director, Product Marketing
Freightliner Trucks

she had found a company that she wanted
to stick with.

“Daimler’s a great place to work, with
great product in the marketplace,” she says.

As for the time she will spend on the
WIT Board of Directors, Aufdemberg hopes
to create a dialog between women and
men about the benefits of a diverse work-
force within the trucking industry.

“T want trucking to be an industry known
for top talent that includes women,” she
says, “and 1 want it to be a career option
where women are respected and feel confi-
dent in their abilities to succeed.” =

Lifetime

Warranty
on Hydraulics

Save-A-Load’

Cargo Bars will last

longer, hold better and

will not damage your trailers;”

www.saveaload.com

Freight Bill Factoring

N

NTF West: Las Vegas, NV
(800) 624-3353

Why wait for your money?

Turn your receivables into cash immediately!

* Non recourse factoring

+ No application fee / No hidden fees

* No long term contract

* No monthly minimum volume penalties

* Funding via Fax / Email / Transflo

* Reserves available immediately

+ 24/7 online account access & debtor credit
status

* Fuel Cards with fuel discounts + Comcheks
+ $1.75 per ACH direct deposit

+ Professional and personal customer service
« 27 year history of providing Cash-flow and
Credit service to the trucking industry

Nationwide Transport Finance

NTF East: Lake Wylie, SC
(803) 619-2626
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What's Up in

Wisconsin’s 8" Congressional District
United States Representative is Reid Ribble,
a republican elected in 2011. Congressman
Ribble serves on the House Transportation
and Infrastructure Committee headed by
Pennsylvania’s Bill Shuster.

Women In Trucking’s (WIT) President/
CEO, Ellen Voie, lives in Representative
Ribble’s district. Ellen has developed a rela-
tionship with the Congressman and his staff
by visiting his Washington, DC office and
providing feedback and advice regarding
transportation issues.

This past August, Ellen was asked to
participate in a one-day Transportation
Conference held in Green Bay, WI. Stake-
holders from all modes of transportation
were invited to attend and learn about the
challenges, frustrations, and accomplish-
ments affecting transportation in Wisconsin.

Voie’s panel focused on the driver short-
age. In addition to WIT, the panelists repre-
sented two carriers (one large; one small)
and a technical school. Wisconsin’s Deputy
Secretary of Transportation Michael Berg
moderated the discussion and directed
questions from the audience.

Involvement in transportation-related
issues at the state, local, and national level

W/&%&Z%@f

Michael Berg, WisDot Deputy Secretary; Ellen Voie, WIT President/CEO; and. Jeff Shefcik,

Paper Transport.

are important. Elected officials such as
Congressman Ribble, along with his staff,
have both the need and the desire to better
understand such a vital component of the
economy—the trucking industry.

The board of directors at WIT has estab-
lished a goal for the organization to be a
resource to the industry and those who
regulate it. We represent your interests as
members and welcome your input to carry
your message to those who should hear it.

However, you can reach out to your
elected officials, as well. If you are a

United States Congressman Reid Ribble and Ellen Voie, WIT President/CEO.

driver, your viewpoint is important and
you should contact your federal Senate and
House representatives. They want to hear
from you. Remember, most of the rulings
affecting professional drivers are interstate
(national), so you must contact your coun-
try’s representatives. In the United States,
visit www.house.gov or www.senate.gov,
and in Canada visit www.parl.cg.ca.

If you work for a carrier or supplier,
you have a better opportunity to connect
with your elected officials by inviting them
to visit your facility. For carriers looking for
drivers, the topic of jobs should bring some
attention from your representatives. Show
off your technology, both inside the truck
and inside the office or plant.

Offer your officials a ride in a truck or
a tour of the plant. Have information about
the importance of the trucking industry
ready to share. Check out the WIT website,
www.womenintrucking.org, for resourc-
es for statistics and information under the
“Industry Links” tab.

We are proud of the relationships we
have developed with state and federal regu-
lators and legislators. We are often con-
tacted for information about issues and
projects, and we respond with our mem-
bers’ best interest in mind. We represent
you, and our goal is to support you as a
driver, carrier, or supplier to help you find
success in one of the most important and
vital industries—trucking, =%
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The Meaning Behina ﬂ(mf%}%

By Paul Adair

Benjamin Franklin once said, “Tell me
and I forget. Teach me and I may remember.
Involve me and I learn.” He was referring to
the teaching process, but these words can
also be attributed to the role of the men-
tor; one of the most influential bonds that a
driver can develop over the course of their
career.

“Mentors are the people that I turn to
for guidance in making decisions and in
avoiding mistakes that could arise from not
considering all of the possibilities,” says
Ellen Voie, President & CEO of Women In
Trucking Association. “I believe mentoring
is a way for someone to give something
back, by passing along knowledge and
insight to another who will benefit from the
information.”

Mentoring is not only for those starting
out in the trucking industry. This exchange
of knowledge and insight is something that
should be encouraged throughout a driv-
er’s career, regardless of their professional
experience.

“There is never a time when someone
will know everything,” says Voie. “When we
stop learning, we should retire and let our
roles be assumed by someone with more
desire and passion. As long as we have a
job or career, we need to be looking for
ways to advance ourselves through better
understanding.”

Both women and men do well by seek-
ing out a mentor, but mentorship can be
even more beneficial for women operating
in a male-dominated industry, like trucking.

Often, women tend to be more passive
when considering managerial opportuni-
ties—not because they aren’t capable, but
because they don't feel ready to take that
next step.

“We need to mimic men, who will seek
out roles that challenge their comfort levels,”
says Voie. “This is why it is invaluable for a
woman to have a mentor who encourages
her to apply and offers to help her succeed.”

It may be an unfair stereotype to say that
men do not like to ask for directions but,
generally speaking, women do tend to ease
into the mentor/mentee partnership more
easily than their male counterparts.

“Because the trucking industry is a male-
dominated environment, women have

™

The National Association
Of Small Trucking Companies

800.264.8580

www.nastc.com

is dedicated to serving the insurance needs of

trucking operations of all sizes. Our aim is to
build a long-term relationship with your company
by delivering the security you need, coupled with
specialized services that help you reduce risks.

800.264.8530

www.nhastcinsurance.com

y AN

always gravitated toward the few other
women in the room,” says Voie. “Women
tend to be more social and collaborative, so
sharing experiences and seeking guidance
comes more naturally for us.”

To help build mentorship within the
industry, WIT has developed a mentor-
ship program, which can be found on
their website, www.womenintrucking.org,
to help match members with potential
mentors.

“Whether it's a driver, safety professional,
or CEO, members can look here for some-
one willing to help them learn and grow;”
says Voie. “This is also true for mentors who
are willing to provide guidance to someone
new to their profession.” =

@7NAStek

MYSTC

software
MYSTC is not just 'Dispatch’ software or
‘Accounting' software - it is a fully functioning
Management tool created to help you and your
staff manage the profitability of your business.

800.264.8580

www.nastek.com

Women In Trucking 13



cover story

After four ferocious years of rhetoric
and debate out of Washington, state legis-
latures and small-town coffee shops, Octo-
ber1, 2013 has come and gone, heralding
the arrival of the system of insurance mar-
ketplaces created by President Obama’s
Affordable Care Act.

These marketplaces, also known as
exchanges, are where Americans can go to
buy guaranteed health insurance and also
receive a subsidy or premium reduction
as long as they qualify. Some states have
elected to develop their own marketplaces
based on their specific needs; however, all
are on board with the federal government,
which uses HealthCare.gov. No matter which
avenue the end-user chooses, both state and
federal marketplaces offer the same policies,
protections and subsidies, if eligible.

On October 1, 2013 the plans opened up
for January 1, 2014, which was the effective
date for all plans. No one is able to purchase
a plan that begins earlier than January.

Health Care
Down the Road:

By Paul Adair

“This was one of the first misconcep-
tions of the Affordable Care Act,” says Fred
Wilmsen, an owner of Atrius Partners, LLC.
“People believed that with the Affordable
Care Act, they had guaranteed issue with-
out any medical underwriting and that they
could buy a plan on the first of October or
November or December. But that was sim-
ply not the case.”

Among the confusion, businesses are
now questioning whether or not to con-
tinue offering group insurance to their
employees at all. For companies with a
lower average employee income, dropping
coverage may make sense, as the major-
ity of the workforce will be able to move
into the public marketplace and receive
subsidies.

“If a smaller-market employer keeps
group insurance, the employees of that
business are not eligible to go out and buy
it on their own,” says Wilmsen. “One of the
first questions that is asked in the public

Yt 17

exchange is, ‘Do you have employer-spon-
sored group insurance? If the employee
says yes, then, in most cases, they are not
eligible for any subsidy. So, in a way, the
employer is locking the door on somebody
getting their subsidy on an individual basis
if they continue providing group benefits
to their employees.”

At the other end of the spectrum,
where employees make 400 percent of the
poverty line, should the employer cancel
group insurance, then the employee will
be responsible for the totality of their pre-
mium, which will be substantially higher.
In this situation, the employer may choose
not to drop coverage.

For the Affordable Care Act to survive, it
will need everyone to participate and, if a
person did not get insurance as of January
1, 2014, there will then be penalties associ-
ated with opting out; a single person would
pay a $95 penalty for the first year or one
percent of their annual income; whichever

14 www.womenintrucking.org = Winter 2013/2014
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is greater. The debate will then be whether Affordable Care Act. That pace will only
Fhe penalty is .WOI‘SG than paying for the Howeve r’ tho se be compounded by the federal govern-
increased premium costs. ment’s own marketplace, HealthCare.

“A person coming into the system will gov, which has failed to function as

see that their premium has just doubled,” q ueStl onl ng the promised and continued to have serious
says Wilmsen. “They may choose to pay fundamental issues.
the $Il>95 or one I;ercent annuthal intc)ome need for he a |th Si}rlme 1;ts lal;lﬁcl:{ thehgovernment Sys-
penalty as opposed to paying the substan- tem has been filled with service outages,
tial increase in their premium. When you . broken or non-responsive links, and a
 lke thi o insurance should onse time for louc e the
look at it like this, the penalty really isn’t a response time for loading web pages that
motivator for someone to go out and buy is unacceptable. Public dissatisfaction is
health insurance.” examine the”’ own only growing as millions of Americans
However, those questioning the need are discovering that their insurance poli-
for health insurance should examine their . cies are being canceled for non-compli-
own personal finances and determine pe rsona | ﬂ Nances ance with Affordable Care Act standards,
whether it is worth the risk to avoid enroll- . that the policies being offered by Health-
ment into the marketplaces. a nd determ Nne Care.gov are more costly than their old
“If you have a $200,000 bill but no plans, and that the website is too buggy

insurance, then you are personally respon- HE R to allow an ever-increasing volume of
sible to pay it off)” says Wilmsen. “Other- Whether lt IS WO rth applicants to even shop and/or enroll for

wise, it would go to collections, the gar- insurance coverage.

nishment of your wages, or even to the the r|Sk tO a\/O|d At the moment, there are two reasons
filing of personal bankruptcy. to visit the HealthCare.gov marketplace:

With an estimated 30 to 50 million 1 to see if you qualify for an insurance sub-
people looking to either enter the sys- en rOl | ment lnto the sidy, and to determine whether or not
tem or change their health insurance you should be using the public or private
coverage, the run-up to January 1, 2013 mal’ketp|aCeS exchanges—a decision that is based on
promised to be the busiest time for the your subsidy eligibility.

-Our Professional Drivers AR Logistics,Inc
~ Average Over 65K a Year Came see how we roll

“ AR Logistics Inc is an industry leader in bulk transport
We are in a'state of exceptional growth and on the hunt for hard
working, dedicated men and women to join our team.

Competitive Compensation & Excellent Benefits .

» Blue Cross PPO & dental + Excellent assigned equipme
+ 401k with company match « Paid vacation & holidays « Life & digability plafss

We Require f*

= Minimum of 1 year recent & verifiable OTR experience -

I,

To Apply, call 888.202.0004 or
visit our website - ARTransport.com
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“If you earn less than 400 percent of the
federal poverty-line, then you are eligible
for the subsidy and, if you choose to take
it, you must go through the public mar-
ketplace,” says Wilmsen. “However, if you
don’t qualify for a subsidy because your
income is over 400 percent of the federal
poverty-line, then you don't need to go to
HealthCare.gov and go through this pro-
cess. Instead, you can go out on your own
and purchase health insurance through a
private insurance company.”

Only a limited number of private insur-
ance carriers have agreed to offer qualified

health plans within the public marketplace.
Consequently, those who choose to enroll
in the public exchange are quickly becom-
ing aware that there are a limited number
of insurance carriers offering restricted pro-
vider networks.

“What is happening now is that peo-
ple are being limited in the insurance
carriers that will recognize subsidies,”
says Wilmsen. “I could go into some
counties in Wisconsin, where there is
only one insurance carrier servicing
the public exchanges. If T were to go
to the private marketplace in the same
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kim.kringen@bankeasy.com
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counties, I would then have a multitude
of carriers to choose from.”

Additionally, a user of the public
exchange is finding that they may have
to change doctors or healthcare provid-
ers in order to obtain even basic ben-
efits. If a doctor that they prefer is not
listed with the exchange, then patients
are offered a difficult choice: either go
with the doctors listed or move over
to the private exchange and pay full
premium.

Another one of the major frustrations
in using the HealthCare.gov marketplace
is that an applicant needs to enter a vast
amount of personal information prior to
even seeing which insurance path they
need to follow—public or private—all
while dealing with the error-prone tech-
nical problems.

“This is where Healthcare.gov has it
backwards,” says Wilmsen. “From a con-
sumer standpoint, what other website
makes you declare your home address,
telephone number, email address, and
other personal information before you
even get a chance to see the product
or the price? Why have a person stand
in line for something they don’t qualify
for—or even worse, cannot afford?”

In order to help bring the public
marketplace back on track, the Obama
government has tasked Jeffery Zients,
former acting director of the Office of
Management and Budget, to address
the problems that have dogged Health-
Care.gov since the October 1, 2013
launch. Zients was confident in having
the website running properly, but with
new issues cropping up, only time will
tell.

“I think that they tried to get the sys-
tem to do far too much at once,” says
Wilmsen. “I believe that the government
completely underestimated the complex-
ity of the system and the process that
someone would have to go through to
complete it,” he says.

“This system has cost upwards of
$400 million, and it took over three
years to develop. Is it the volume of
users or is the fact that it just wasn’t built
right which is causing it to fail? It really
doesn’t matter—the bottom line is that
right now, for millions of people, the
website just doesn’t work the way it is
supposed to.” =
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By Paul Adair

Expediting is a surface transporta-
tion service specializing in the pick-up
and door-to-door delivery of time-sen-
sitive freight, on a schedule determined
by the customer. It is one of the fastest
growing and female-friendly segments
of the trucking industry and, as such, is
quickly becoming a career choice for
women interested in entering the trucking
profession.

“When a customer chooses to expedite
a shipment, they are looking for the best
option that will meet the time param-
eters needed by both the shipper and
consignee. Generally, price will not take
precedence,” says Candi Cybator, man-
ager of marketing and public relations
at PITT OHIO. “This is in contrast with
basic trucking, where the transportation
of goods from point A to point B is prom-
ised within a reasonable period of time,
but is not necessarily time-sensitive and
price is taken into consideration.”

Facing today’s economic realities,
companies increasingly rely on just in
time (JIT) inventory solutions, such as
expedited shipping, as a way to avoid
the overhead costs in maintaining large
inventories on-site. Because if this, an
expedited driver will typically find them-
selves carrying less-than-truckload (LTL)

Embracing the g /)Mé‘%&;% Lifestyle

loads in urgent, time-critical or emergency

situations.

“Expediting is the 9-1-1 of the truck-
ing industry,” says Missouri expediter and
Women In Trucking board member, Linda
Caffee. “We get a call and within 10 min-
utes, we are moving to pick up the freight
and then generally go straight through to
delivery.”

Expedited delivery offers its custom-
ers various levels of service, such as same
day, next day, and time-definite delivery,
where the customer chooses the time
frame of delivery. Because of this time-
sensitive nature of delivery, expedited
truckers are able to command premium
rates higher than received through basic
shipping methods. Customers recognize
that by paying more for expediting ser-
vices, they are purchasing the assurance
that their cargo will arrive safely, quickly,
and on time.

Many who work in expediting arrive
from other facets of the trucking industry;
however, a growing number of expedit-
ers come into the profession as a second
career choice, with the median age of an
expediter being approximately 56-years-
old. This makes expedited driving a popu-
lar choice for empty-nest couples looking
for a new adventure and lifestyle.

Expedited delivery can also be an
inviting career option for women looking
to enter the trucking industry but who
are hesitant about starting out in a large
tractor. Expediting allows for the use of a
variety of different vehicle types, including
some specialized vehicles designed spe-
cifically for expedited shipping.

“Most women can make it in driving
semis,” says Caffee. “But many women
simply prefer the smaller trucks and vans.
Most of the trucks are now automated,
and the vans are very easy to maneuver
and simple to park.”

Expedited trucking is like much of
the trucking industry, in that you do not
have to look far to find someone willing
to lend a hand, show a friendly smile,
or offer sound advice. Women are well
received as expediters if they are knowl-
edgeable about their products and servic-
es, as the profession tends to be inclusive
and results-orientated, rather than fixated
on a driver’s gender or background.

“The learning curve is not steep and
expediters are very good about helping
each other out, no matter what company
you work for,” says Caffee. “Expediting
is the same as truckload, in that nobody
cares if you are a man or a woman or
how old you are. All anybody wants is
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the freight to be picked up and delivered
on time.”

Currently, there are numerous expedit-
ing carriers across the United States, with
the vast majority procuring the services of
owner-operators. These owner-operators
work as independent contractors who
have the freedom to set their own sched-
ules, determine for themselves which jobs
they wish to take or refuse, and even
choose to be out-of-service for as long as
they desire.

An expedited driver can expect to trav-
el over 100,000 miles and log approxi-
mately 250 days every year. However,
truck drivers should also be aware that
expedited business has its cycles, and that
there will be times where drivers will be
idle for several days before receiving load
offers. On the other hand, there will be
times when drivers will not get a chance
to rest for weeks.

“Business-minded people make for
good expediters because of this income
volatility,” says Caffee. “Expediting is for
the financially secure, who know how to
save when times are good and how to
run lean when there isn’t any freight. Peo-
ple who cannot sit and wait will not make
good expediters. An expedited driver

Finally...A Reliable Lead Resource
for the Transportation Industry

Stop target-marketing companies
that have been out of business for a
year or more. Turbo Search data is
updated daily to assure you have access
to the freshest information available
when you make that call.

This data-driven tool provides real-
time lead generation and an exten-
sive drill down feature to find trucking
company information, truck and trailer
specs, the most recent DOT inspection
information and much, much more...all
in one report.

We look forward to talking with
you about your needs and how Turbo
Search will deliver lead data directly to
your CRM.

The Best News...As a member of
Women In Trucking, you receive a
15 percent discount on Turbo Search.
CALL TODAY at 877-740-9110 or email
info@cpcheck.com.

needs to be able to be content sitting
for a couple of days and then be happy
running straight through for a couple of
days. Otherwise, they will not do well in
expediting.”

In the beginning, it is vitally important
to efficiently market yourself in order to
obtain load orders and raise your profile
in an increasingly crowded marketplace.
Contacting various companies and using
various freight matching services would
be good options for owner-operators at
the start of their new professions. Addi-
tionally, it is extremely important that you

preserve a good professional reputation,
always maintaining the proper insurance,
paperwork, and licenses in place for your
business.

“There will always be a need for expe-
dited carriers and there will be a place
for owner-operators if they are reputable
and if they can run under an expedited
carrier’s operating authority,” says Cyba-
tor. “CSA is drawing a lot of attention to
those carriers that are not reputable, and
deep-pocket lawsuits have drawn atten-
tion to parties willing to use independent
owner-operators.” =%
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There’s ()(7} “1"in “Team”:

l/& vs.%im Driving

By Paul Adair

When working within the trucking
industry, there will come a time when
you will need to choose what type of
driving fits your lifestyle: team driving or
solo driving. When deciding on wheth-
er you want to run solo or team, you
should take into account both the posi-
tives and negatives inherent to each driv-
ing situation.

Although solo driving is not for every-
one, there can be some real benefits
to hitting the open road on your own.
Because of preference or personality,
some drivers will naturally gravitate to the
freedom and solitude that driving solo
can provide.

When you are a solo driver, you are
the only person you need to consider
during the course of your day. Everything
is up to you, as long as the load gets
delivered on time, and there is no need
to check in with a partner.

“When driving solo, you can stop
whenever you want,” says Lynn Rhoades,

a veteran driver with both team and solo
driving experience. “You can drive as
long as you want and put your stuff in
the truck wherever you want. You can
crank up the A/C or heat to wherever
you want. And you can listen to any
music or to any book you want, as loud
as you want.”

Although a truck may look spacious
from the outside, every driver will tell
you that the amount of usable area in
the interior is at a premium. It is because
of this that one of the biggest perks to
driving solo is that you will not have to
share this real estate with a partner, tak-
ing up what little precious room there is
for sleeping and storage. It is your truck;
you are the boss and you can make all
the decisions on what goes where and
not have to worry about the personal
hygiene of the person next to you.

It should go without saying that the
main downside to driving solo is that
you will be faced with a lot of time by

yourself. If you are the type of person
that needs some social interaction, then
the long miles between truck stops could
be unbearable.

For those who reject the idea of driv-
ing alone, there is always the option of
team driving; however, working as part
of an effective team will only suit driv-
ers who are compatible. This is why
many driving teams are made up of driv-
ers who are in relationships—couples
that are generally comfortable with each
other’s tendencies prior to striking up a
business partnership. However, not all
couples will work well together over long
distances, cooped up in a truck for hours
on end.

“When people ask about running with
a spouse, I tell them to go home for
two weeks,” says Rhoades, “and stay in
the smallest room of your house with
your spouse and never leave their side;
wherever one goes, you both go. The
response they give tells right away
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whether they could possibly form a team.
Being on the road in a small, enclosed
space, unable to leave for weeks at a time
would be sheer torture if you did not
trust or like the person you were with.”

One of the major perks in driving with
a teammate is that you have the oppor-
tunity to split the duties associated with
maintaining a truck. Many hands make
light work and numerous responsibili-
ties will be accomplished faster with two
people shouldering the workload.

“In team driving, you have the benefit
of working together,” says Rhoades. “You
always have someone there to help with
the truck chores; fueling, loading, unload-
ing, throwing chains, and dragging tarps.
Plus there is always someone to help
when you are feeling sick or vice versa.”

When driving as a team, you have
the potential to bring home a larger pay-
check when compared to driving solo.
The reason for this is evident—when
your truck sits idle, it doesn’t earn any
money for you. With two people driving
a single vehicle, there is simply less time
for your truck to sit idle. You will be paid
for every mile your truck travels, even if
you’re not the one in the driver’s seat.

The financial benefits can be espe-
cially palpable if your team also happens
to be in a relationship where all earn-
ings flow into a single bank account, as
opposed to an unattached team that splits
the paycheck down the middle before
parting ways.

“Companies will sometimes pay
more per mile for a team,” says Rhoades.
“Bonuses are generally good if you have
a good company and if you are getting
good miles. If you are a couple, you can

Save Fuel, Lengthen the Life of
Your Engine

Increase profits substantially with an
environmentally friendly system! Mem-
bers of WIT will receive a 10 percent
discount on ONBOARD™ ECVD oil
refiners purchased on or before June
30, 2014.

ONBOARD™ renews the oil while
the engine is running and saves oil
changes. It also saves fuel and DEF in
the process and lengthens the life of the
engine. To learn more about the prod-
uct, go to www.onboardoiltech.com.

make wages comparable to if you were
both running solo, and you can still be
together.”

The biggest roadblock to team driving
is first finding someone that you believe
you are able to work with, and then
being able to withstand their constant
invasion into your personal space. Eating,
sleeping—when you can—and always
being in each other’s way 24/7 can test
the strength of any driving relationship.
Keeping the lines of communication
open will be paramount to the success of
any driving team.

skipped lease
payments a year

However, the desire for companion-
ship can far outweigh any of the det-
riments of team driving. Solo driving
can be a lonely pursuit and, for some,
the bonds you form as a team can last
forever.

“I have friends that ran the same
turn every week with the same partner
for 13 years,” says Rhoades. “They were
both compatible and shared the same
goal: to do the job and get back home
safely to their families. And they are still
good friends to this day, many years
later” =

weekly retention bonus
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contracted with us
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And the 5%&1%@/{&% T ete Are...

By Jennifer Ryan

Since its establishment in 2011, the
Women In Trucking Foundation has
awarded scholarships to deserving nomi-
nees who display exemplary skills in the
trucking industry. The skills the Foundation
chooses to recognize could range any-
where from technical ability and safety
awareness skills, to leadership potential
and professionalism.

Women are likely to encounter obstacles
during their careers in trucking that their male
counterparts may not. The Women In Truck-
ing Association (WIT) is working to dispel the
longstanding gender stereotypes by encour-
aging the employment of women in trucking,
promoting their accomplishments, and mini-
mizing the obstacles they may face.

“Scholarships are the reason that the
WIT Foundation exists,” says Jan Hamblin,
chairwoman for the WIT Foundation.

Kathleen Smith.

ARIZONA

Josese Cox.

Hamblin began her career in the still-
male-dominated trucking industry 37 years
ago, and has seen first-hand the impor-
tance of encouraging women who choose
this career path. The Foundation’s man-
date is to encourage the employment and
advancement of women in the trucking
industry by providing scholarships to wor-
thy candidates.

In the last issue of Redefining the Road,
a call for applicants was put out, and many
candidates sent in their stories of why they
though they deserved the WIT Foundation
scholarship. All members of the associa-
tion were eligible whether or not they were
male or female. Six recipients were selected
and awarded the scholarship last summer.

Our congratulations go out to the
following recipients for earning the
scholarship:

* Julie Schroeder, CDL-Southeast Commu-
nity College, Lincoln, NE;
* Lavina Price, Central NM Community

College, Albuquerque, NM;

» Trista Ellis, York Technical College,

Rock Hill, SC;

* Josese Cox, Central NM Community

College, Albuquerque, NM;

* Michele Turner, Greenville Technical

College, Greenville, SC; and
* Kathleen Smith, Colorado Transporta-

tion School, Commerce City, CO.

Most of the recipients were students in
trucking schools across the country and
used the funds from their scholarship to

Michele Turner.

help in paying tuition fees and get them
started in their careers.

“The money goes a long way,” says
Josese Cox. “It helped me a great deal”

Cox—the only male to have been
awarded the scholarship this year—attend-
ed Central New Mexico Community Col-
lege in Albuquerque, NM and is now
completing his training requirements with
Black Panthers Trucking. After studying
transportation technology in college, Cox’s
family decided to open a trucking busi-
ness. Cox used his scholarship to earn his
CDL Class B and join his family, along with
fellow scholarship recipient Lavina Price, in
their new enterprise. His eventual goal is to
co-own the family business, but for now,
he is looking forward to the travel oppor-
tunities his new career path will open up.

“T had tried other careers,” he says. “But
I like traveling, and this career change
means that after training, I get to travel the
country.”

Among the scholarship recipients, travel
was an often-cited reason for getting into
the industry.

“I have always loved to travel,” says
scholarship recipient Trista Ellis. “I then
met and married my husband, a truck driv-
er. His stories enthralled me: the places he
traveled, the people he met.”

Ellis gave up her career as a nurse and
joined him on the road. “During that time,
I was happier than I had ever been in
my entire life. Every single day, I went
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somewhere new. I learned everything he
could teach me about the business, though
there is much I have still yet to learn.”

Ellis used her scholarship to attend
North Carolina’s York Technical College to
earn her CDL and is seeking employment
with Crete Carriers.

Another scholarship recipient, Julie
Schroeder, hopes to join her fiancé on the
road as a professional truck driver. Schro-
eder took her CDL course through South-
east Community College in Lincoln, NE last
summer.

“We want a better quality of life, and
we both enjoy driving a truck,” she says.
“Being able to do this together would be a
dream come true.”

"The scholarship that
the Women In Trucking
Foundation provided was such
a blessing ... kudos to those
who spend time and effort to
provide these scholarships.
Putting this organization
together for women like us is

truly meaningful.”

Michelle Turner, who recently turned 60
years old, realized that her dream was driv-
ing a truck. Her chosen career as a health
care support worker no longer excited her.
“I had an epiphany and realized that it was
now or never,” she says.

She enrolled in South Carolina’s Green-
ville Technical College and took her CDL
test last fall. She now works with G&P
Trucking. Together with her husband, she
is looking forward to getting out on the
road to experience the country and the
challenges they’ll face.

“But I look at the opportunities those
challenges will present,” she says. “We
approach it with an open mind and open
heart, and it's been nothing but positive.
I'm really excited.”

The final scholarship recipient, Kathleen
Smith, also switched careers to become a

truck driver, though she notes she moved
from one male-dominated industry—com-
puter programming—to another. Smith
attended CDL college last summer, when it
was called Colorado Transportation School
and began driving in September.

“The scholarship that the Women In
Trucking Foundation provided was such
a blessing,” she says. “I was honored to
obtain this scholarship, and I really just
want to say kudos to those who spend
time and effort to provide these scholar-
ships. Putting this organization together for
women like us is truly meaningful.”

The recipients of the WIT Founda-
tion’s 2013 scholarships were awarded
their bursaries last summer after submitting
applications which detailed their training
and included a short essay outlining their
career objectives and how the scholarship
would assist them in meeting their goals.

Qualification criteria was based upon
the applicants’ financial need, a demon-
strated desire to further their career in
trucking and whether they were a member
in good standing of the WIT Association.
The applications were judged by the foun-
dation’s Board of Directors. ™%
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The Secret to Success:

GGrowin

By Holli Moncrieff

In order to succeed, you have to believe
that you can.

Joel McGinley, managing director of
TranStrategy Partners, Inc., an executive
coaching company, says that clarity and
belief are two things every business needs
to grow and succeed.

“Get a clear picture of what your objec-
tive is. You need to know where you are
and where you want to go,” he explains.
“You have to believe not only that it's the
right place to go, but that it’s attainable. If
you don’t believe, you won't take action. It's
that strength of belief that determines what
you actually achieve. It works in business; it
works in life.”

Gayle Pierce runs Cross Country Freight
Service LLC, a freight brokerage business,
out of her home. Like many female entre-
preneurs in the industry, she is a one-wom-
an show.

“Not too long ago, I read an article that
said, ‘If you are not at the table, you're on
the menu. I have that on a bulletin board
in my office. It puts a fire under me to
continue on,” says Pierce. “All of the wom-
en-owned companies that I intermingle
with, myself included, are struggling with
this. We are a group who still work in
our home offices, but freight is at a level
in today’s market that we feel if we don’t
make a move, we will be on the menu.”

The clarity that comes from knowing
where your business is and where you
would like it to go is crucial to success, says
McGinley.

“Everything in the universe is in motion
at all times. We either direct that motion,
or it randomly happens,” he says. “Take
control of those Point A to Point B relation-
ships. Just learn to direct that motion and
you'll be surprised where it can go.”

Pierce has developed a mission state-
ment for her business. Every year, she
reviews her goals and creates new ones.

‘I have my mission statement on my

desk. Even though it is just me at this
point, this is how I run my business,” she
says. “Regardless of how large your compa-
ny is, don’t forget your mission statement. It
will give you clarity.”

Once you know where your business
is going and you believe that you will get
there, you need focus.

“Focus is frequency as opposed to
intensity. Focus on the actions that support
your belief. Frequency determines whether
we succeed or not,” says McGinley. “If you
feel distracted, it’s typically because your
belief is waning. Stay as focused as you
possibly can, and you'll accomplish what-
ever you want to accomplish.”

Pierce maintains her daily focus by prac-
ticing time management. Even though she
works at home, she gets up in the morning
and gets ready for work before she goes to
her office.

g ﬁw Ducihese

“How you feel and look directly affects
your performance. I know this through
experience. I have had PJ days in the office,
and the attitude was just as relaxed as the
PJs—not what you want for success,” she
says.

She also makes at least two to three
calls to manufacturers each week.

“One of the first calls T made, the gentle-
man said, ‘Tell me about your business.’ I
stuttered and stammered. I did not get that
man’s business, but now every time I pick up
the phone to make a cold call, I have my list
that describes my business—what I do, what
I can do. I will never stutter over that again,”
she says. “Most cold calls turn out unsuccess-
ful, but I learn from them. I take the rough
spots in each, polish them up, make notes
and I'm more prepared for the next call”

Once you have clarity, belief, and focus,
the last step to growing your business is to
maintain some flexibility.
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“Flexibility is taking into consideration
that there’s more than one way from Point
A to Point B. There’s no one way, magic
formula, but there’s your way,” says McGin-
ley. “You dramatically reduce problems
when you follow the natural movement
that’s been presented.”

Pierce demonstrates this flexibility by
figuring out ways to overcome any obsta-
cles in her path.

“Everything in
the universe is in
motion at all times.
We either direct
that motion, or it
randomly happens
... learn to direct
that motion and
you'll be surprised

Schneider is adding new auto
transmission tractors to its

team fleet.

If you are interested in driving a brand
new auto transmission, now is the time
to drive at Schneider. We also have
standard transmission tractors — you
decide what you want to drive. Why
team at Schneider:

Average age of tractor is 8 months
Up to $.42/mile

5,000-6,000 miles per week
Average length of haul is 1,200 miles
99% no-touch freight

Flexible work schedule options

Team drivers are among the highest
compensated in Schneider’s fleet, with
many earning over $70,000 per year

Reason #21

MORE
OPTIONS

Drivers have 24-hour access to company
facilities with free and safe parking,
complimentary Wi-Fi and showers,
laundry facilities and cafeteria services

$6,000 tuition reimbursement available
H n to recent truck driving school graduates
where it can go. FUE SCO0TEL
Priority dispatch and maintenance
Paid vacation
“All businesses have challenges, but
it isn’t anything anyone else doesn’t go 70% drop-and-hook
through. All you have to do is work hard Paid orientation/training
and see how you can get around a prob- . 5 5
lem instead of letting it stop you,” she says. sc"h‘E'DEﬂ e e
Clarity, belief, focus, and flexibility— Medical, dental and vision insurance
‘hoze are the fozr thingz every business SCHNEIDERJOBS.COM/REASON ~ 401(k) savings plan with company match
needs to grow and succeed.
“Great leaders,” says McGinley, “do 800-44-PRIDE
those four things very, very well” =
Your Industry is Our Specialty!
Do youwanta T
g . >TLe,
professional looking I
magazine like e ~
this one, for your ':«'f«,:,(? « &
o e 3 ap e 1R
association...for free? PUBLIS®
2280 NW 11th Street « Ontario OR « Exit 374 If the answer is YES, contact Matrix Group Publishing Inc.
541-889-7002 . 800-391-6671 » Fax: 541-889-6507 at (866) 999-1299 and ask to speak with one of our publishers.
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Save the Date

Professional female drivers, we
salute you and cordially invite you
to join us for the Salute to Women
Behind the Wheel in 2014! As
the largest celebration of women
behind the wheel, this year’s event
will be held March 29, 2014, during
the Mid-America Trucking Show in
Louisville, KY.

Become a part of history as WIT
recognizes the outstanding safe-
ty and performance accomplish-
ments of the nation’s professional
female drivers. There will be music,
refreshments, prizes, goodie bags,
and the biggest event of the day—
the Salute photo of all women
drivers.

Corporate members of WIT
are invited to sponsor the Salute
to Women Behind the Wheel.
Please contact Ellen Voie at ellen@
womenintrucking.org for details.

Women In Trucking Association hosted
an event at the Cleveland Indians game at
Progressive Stadium this past summer. The
celebration was held to recognize women in
the transportation industry and to acknowl-
edge their hard work and dedication.

Bendix Commercial Vehicle Systems LLC
and TravelCenters of America LLC—two
northeast Ohio-based icons in the trans-
portation industry—were the lead sponsors
for the game-day party held on July 28 and
included nearly 200 guests in the Terrace
Club overlooking the field.

Cleveland Indians President Mark Shap-
iro thanked the group for their support and
recognized the women in the industry for
their part in supporting America’s economy.

Bendix’s Vice-President for Business
Development Andreea Raaber introduced
Anne Ferro, Federal Motor Carrier Safety
Association Administrator. Ferro addressed
the group prior to the game.

“Whether it’s excelling as a tran-
sit mechanic or running a state DOT, the
transportation industry has no shortage of
evidence demonstrating that women have
plenty of what it takes to succeed,” she
said. “Although women are more visible in
the transportation industry today, and there
is—as the Indians recognized on Sunday—
plenty to celebrate, women still only make

Ellen Voie, President and CEO, WIT,
throws the first pitch.

up about five percent of those behind the
wheel of America’s trucks,” Ferro added.

Thomas O’Brien, CEO of TravelCenters
of America, welcomed the group before
Ellen Voie, WIT President and CEO, had
the honor of throwing out the first pitch for
the 1:05 p.m. start time. And yes, she made
it over home plate!

Additional sponsors of the event
included TMW Systems, Cuyahoga Com-
munity College, and T&K Logistics, Inc. A
Bendix tractor trailer equipped with lead-
ing-edge safety technologies was parked
on the Gateway Plaza prior to the game,
with Bendix representatives on-hand to
answer questions about both the truck and
its technologies, and the trucking industry
in general., =¥

Great Pay & Home
Every 7 Days

Pay starting at 39-42¢/mile

iiatlion Pay (Lump Sum)

. Senkority Pay
ofes — |1 safety is important
1 you on our ts

DAVIS

mioeiable APU-installed equipmant

n the last 7 years:

ow hiring in AL, FL, GA, 5C,
& select areas of NC and TN.

800-874-4270

W TR O VSO M T B S OOy
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Calling All Influential Women!

Do you know a woman who is a game changer in the
trucking industry?

The Women In Trucking Association (WIT) and Navistar are
seeking candidates for the 2014 Influential Woman In Trucking
award.

Now in its fourth year, the award recognizes women who
make or influence key decisions in a corporate, manufactur-
ing, supplier, owner-operator, driver, sales, or dealership set-
ting. The winner must have a proven record of responsibility
and must have mentored or served as a role model to other
women in the industry.

WIT and Navistar teamed up to develop this award in 2010
as a way to honor female leaders in trucking and to attract and
advance women within our industry.

Winners have included Rebecca Brewster, president and
COO for American Transportation Research Institute; Joyce
Brenny, president for Brenny Transportation; and Rochelle
Bartholomew, CEO for CalArk International.

“This award has become a valuable platform to gain visibil-
ity for the leadership of women in trucking,” says Jan Allman,
vice-president of truck manufacturing for Navistar. “As we’ve
recognized the contributions of women in our industry, we

have also had the opportunity to build dialog around ways to
promote further diversity.”

Last year, more than 100 women were nominated, repre-
senting a variety of leadership positions in the trucking indus-
try. Help us recognize even more in 2014! Nominations will be
accepted through January 31, 2014 at www.influentialwom-
anintruckingaward.org.

And mark your calendars for March 25, 2014, when we
will announce the winners and host a panel discussion at the
Truckload Carriers Association annual convention in Texas. All
are welcome to attend this special event. =

THE

FUTURE

OF
_ TRUCKING

Cline Wood has been providing insurance
and risk management products and services
to trucking companies and owner-operators
since 1984. As a member and proud
supporter of Women In Trucking, we value
the contributions made by all the women
and men that support trucking including our
own Cline Wood associa our customers
and our business partners. You are the bright
future of Trucking!

(888) 451-3900 | clinewood.com

CLINESWOOD
ey e
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WIT' Lifestyle /A atle/ olace:

No One Works Harder Than Women In Trucking!

Our lifestyle has its challenges, but WIT

wants to make things a little easier for you.
We have created the Lifestyle Marketplace,
with discounts ranging from 5 percent to

25 percent on companies to help you at

work or at play. Our special offers change

monthly, so keep checking them while on
the road!

To access these WIT member benefits,

go to www.lifestylemarketplace.net/wit.

Look for special offers on the Lifestyle

Marketplace site, including the following:

Avis: Receive discounts up to 25 per-
cent off your rental.

Budget: Save up to an additional 20
percent on Budget’s already low rates.
Choice Hotels: You'll enjoy having
your 15 percent discount on published
hotel rates at 11 hotel chains, including
Clarion, Comfort Inn, Comfort Suites,
EconoLodge, Mainstay Suites, Cambria
Suites, Sleep Inn, Rodeway Inn, Quality
Inn, Suburban, and the Ascend Hotel
Collection.

Glasses USA: Changing the way peo-
ple shop for glasses, we want to help
you to save up to 70 percent on high-
quality prescription eyeglasses and
sunglasses.

GoDaddy: Let us help you to save on
web hosting, domain names, and email.
Golfsmith: Super savings on a huge
selection of golf equipment, clothing,
and even GPS range finders.

Greek Gear: Enjoy a 10 percent dis-
count on your Fraternity and Sorority
Greek gifts and apparel!

Jet Luxury: Your membership will give
you an additional 10 percent discount
on luxury resorts.

Jewelry.com: Enjoy a virtual jewelry trea-
sure hunt for designer jewelry, offering
the best prices on the web, along with
constantly updated special offers.
Keurig Coffee: Join the Keurig® and
K-Cup® Brewing Revolution! Save 25

LIFESTYLEMAR

pr—

Specialty Retail

Glataa USA « Gopak Gagr

=y Home B Office
Duefigtdy - Dfgaidan
Sl Wnnater

Q Y Gourmet
Ly = Omaha Tiesks

Eoei Ehadained

Travel

sl = Bactpel » Choikw
Jot Lumury « Trawabaciny

Sports & Leisure

LPureih v Spafaride + Wil Mirde

Special Offers!

Clak bve v bmated Tng anky

il Pl

percent or more on Keurig Brewers
and K-Cups® gift packages.

Life is Good: Optimistic apparel and
accessories, featuring positive mes-
saging and comfortable fits for men,
women, and kids.

Office Max: WIT gives you reduced
pricing on over 25,000 products online
or in-store.

Omaha Steaks: Enjoy the fabulous
savings on the finest beef available,
along with seafood, gift boxes, and fine
wines delivered to your door.
SpaFinder: For all of your hard
work, kick back and relax with
SpaFinder Wellness! Receive a five
percent discount on massages, yoga,
pilates, fitness, day spas, salons, and
wellness travel.

Tervis Tumbler: Tervis tumblers, water
bottles, and mugs. Create your own
design or choose among hundreds of
your favorites.

Travelocity Partner Network: Book cruis-
es, airfare, theme park, and show tick-
ets! And, you will earn an additional
five percent discount from the already-
low Travelocity hotel rates by clicking
on the “Save Rate Hotels” button.

‘West Marine: For your life on the water,
shop for everything from anchors
and books to apparel and fishing
equipment.

Zoe’s Chocolates: Save 10 percent on
Zoe’s award-winning chocolates, which
combine the generations-old tradition of
fine artisan handcrafted chocolate-mak-
ing with today’s modern flavors. =
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Upcoming Events 2014

news

Visit the Women In Trucking Association website (www.womenintrucking.org) for more information on events.

JANUARY MAY

January 20-22

Jump Start 2014

Atlanta, GA
www.smc3jumpstart.com

May 19-21

Princeton, NJ
www.alktechsummit.com

2014 ALK Transportation Technology Summit

January 31-February 1 JULY
Mid-West Truck Show
Peoria, IL July 10-12
www.midwesttruckshow.com Walcott Truckers Jamboree
Walcott, TA
www.iowa80truckstop.com/trucker-jamboree
MARCH
July 25-26
March 8-12 Expedited Expo

The 24"™ Annual National Association of
Publicly Funded Truck Driving Schools
Convention Charleston, SC
www.napftds.org/calendar.html

Wilmington, OH
www.expeditedexpo.com

March 23-26
TCA Annual Convention
Gaylord Texan

Women In Trucking radio segments on Road
Dog Truckin'Radio on SiriusXM Satellite Radio
channel 128.

+ 1:00 pm. Eastern, the last Wednesday of
every month: Marge Bailey & Ellen Voie
with Meredith Ochs and Chris T. on Free-
wheelin. We welcome your call! Dial (888)
Roaddog for comments or questions.
Replayed weeknights, 10:00 pm. Eastern.

+ 800 am. Eastern, the third Monday of
every month: Ellen Voie with Dave Nemo.
Learn about the Dave Nemo Show at

www.davenemo.com.

Grapevine, TX
tca.truckload.org/scripts/4Disapi.dll/
events/2014-annual-convention/166

March 25

2014 Influential Woman in Trucking Award
Presentation at TCA Annual Convention
Dallas, TX

March 27-29
Mid-America Trucking Show
Louisville, KY
www.truckingshow.com

March 29 Contact us
Salute to Women Behind the Wheel at the

Mid-America Trucking Show

GET YOUR MONEY SAME DAY!

Quick Freight Factors (QFF) is created in order to increase the cash flow for
better working capital for any new or existing business. QFF is widely open to
the diversification of business for eg - Transportation, textile, manufacturers and
rapidly growing entrepreneurial business.

QFF gives the ability for any new or existing company to try new ideas or expand
the business, which most of us wants to do, by having good cash flow.

QFF - You know exactly what you are getting!!!

QUICK FREIGHT FACTORS
Phone - (O) 201-275-2520 (M) 201-281-3168

Fax - 301-881-8179

E-mail - info@quickfreightfactors.com

Louisville, KY

www.salute2women.com -~

APRIL

April 10-12

Truck World 2014
Toronto, ON, Canada
www.truckworld.ca

Matheson Inc.is looking for experienced Class A Drivers who are self-motivated and career-minded. Are you tired of being
a‘number’ and ready to join a company that recognizes you as an individual? Do you feel undervalued and rarely
appreciated? Do you want to be part of a team of highly-skilled professionals? If you answered 'YES to these questions and
meet the following requirements, we want you to be a part of our family! Matheson Inc.is looking for experienced Class A
Drivers who are passionate about driving, and are self-motivated and career-minded.

Responsibilities:
* Check the vehicles to ensure that mechanical, safety and emergency equipment is in good working order.
« Electronically maintain logs of working hours or of vehicle service or repair status, following applicable state and federal

April 13-15 regulations.
The National Private Truck Council (NPTC)
2014 Education Management Conference &
Exhibition

Cincinnati, OH
www.nptc.org/index.php?option=com_conten
t&view=article&id=64&Itemid=411

bases, supervisors or other drivers.

April 13-16

NASSTRAC Shippers Conference &
Transportation Expo

Orlando, FL
www.nasstrac.org/?page=AnnualConfExpo

Requirements:

* Class A License

* Minimum 2 years' experience

* Must past USPS background check

* Clean MVR

* Mountain driving & chaining experience a plus!

Apply Today at www.mathesoninc.com or e-mail j

* Report vehicle defects, accidents, traffic violations or damage to the vehicles.
+ Secure cargo for transport using ropes, blocks, chains, binders or covers.
+ Operate equipment such as truck cab computers, CB radios and telephones to exchange necessary information with

« Perform basic vehicle maintenance tasks such as adding oil, fuel, radiator fluid or performing minor repairs.

+ Check conditions of trailers after contents have been unloaded to ensure that there has been no damage.

« Check all load-related documentation to ensure that it is complete and accurate,

+ Perform emergency roadside repairs such as installing light bulbs or tire chains.

* Plan or adjust routes based on changing conditions using computer equipment, global positioning systems (GPS), or
other navigation devices to minimize fuel consumption and carbon emissions.
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WIT's Corporate Members

Support Our Partners & Corporate Members

Walmart
Transportation
Grigg fron! )
160 Driving Academy
A Better Back

AAA School of Trucking, Inc.

ABF Freight System, Inc.

ACUITY

Admiral Merchants Motor Freight, Inc.

Advantage Brokerage Corporation

AIPBA

Airodyne Industries, Inc.

Airtab®, LLC

Alexander & Alexander, Inc.

Alisam Transportation Solutions, LLC

ALK Technologies

All American Logistics, LLC

All-State Express

America’s Health Team

American Defense Lawyers

American Logistics Aid Network (ALAN)

American Transportation Research Institute

American Truck Historical Society

AMS Earth Movers, Inc.

Apex Capital Corp.

Arrow Truck Sales

ASR Solutions, LLC

Atrius Partners, LLC

Averitt Express

Badger Utility, Inc.

Baker College of Cadillac

Balch Logistics, LLC

Barton Endeavors, Inc., DBA Barton
Logistics

Ben Freight Trucking

Bennett International Group

Bestway Express, Inc.

Big G Express

BNSF Logistics, LLC

Bolt Express

Bose Corp.

BRAVO for Women Trucking
Driving School

Brenny Transportation, Inc. / Brenny
Specialized, Inc.

C. Hayne Herndon & Co., Inc.

CAT. Canadian
American Transport

CR. England

Cajunland Logistics

CalArk Trucking Company

California Construction Trucking
Association

CareersInGear.com

Carrier Performance Check

CarriersEdge

CB Transportation

Gold Partners

Be“dix @4 HYUNDAI

TRANSLEAD

=

CDL Safety Resources LLC/Big Rig Truck
Driving School

California Drug Testing Associates (CDTA)

Celadon Trucking

Central Tech Transportation & Safety
Education

Century College

Clark State Community College

Clean-Release, LLC

Cline Wood Customized Insurance

Cobalt Transport Service, Inc.

College of Southern Maryland

Commercial Vehicle Group

Commercial Vehicle Safety Alliance (CVSA)

Con-way, Inc.

ContainerPort Group

Contractors Hot Line

Cory 1% Choice Home Delivery

Country Supply, Inc.

Covenant Transport

Covered Logistics & Transportation, LLC /
Covered Transportation, LLC

Crop Production Services, Inc.

CRST International, Inc.

CSA Advisors, LLC

Cuyahoga Community College

D.C. Book Company

D.J. Knoll Transport Ltd.

D&D Transportation Services, Inc.

Dave Nemo Entertainment

Davis Express, Inc.

DevelopMED

Dixon Insurance

DOTAuthority.com, Inc.

DPF Cleaning Specialists Ltd.

DriveCam — RAIR Technologies

Driver iQ

DriverSource, Inc.

DriveWyze Inc.

Driving Ambition, Inc.

DTX

DuPont

Eaton

ESJ Carrier Corp.

Espar, Inc.

EsparParts.com

Eye3Data

Fairway Transit, Inc.

FedEx Custom Critical

FedEx Freight

Fikes Truck Line, LLC

FirstLine Funding Group

Fix-A-Ticket, Inc.

Flatbed Express Inc.

Silver Partner

Craimler Trucks Morth America LLC

bGreat Dane

Fleet Group, Inc.

Fleet Owner Magazine

Fox Valley Technical College

Franklin & Prokopik, P.C.

Freighliner of Grand Rapids

Freightopolis

Fuel Savvy, LLC

Georgia Tank Lines, LLC

Grammer Industries

Great American Insurance Company

Great Lakes Truck Driving School

Great West Casualty Company

Greatwide Truckload Management

Group1201

H&W Trucking, Inc.

Hagerstown Community College

Hahn Transportation, Inc.

Healthy Trucking Association of America

Heniff Transportation Systems, LLC

Hightail Logistics LLC & Hightail Carrier,
LLC

HNI Risk Services, Inc.

Hodyon, Inc.

Hotels 4 Truckers

Houg Special Services

HUB International Transportation
Services, Inc.

IdleAIR

IM-SAFE

Indiana Motor Truck Association

International Society of Recruiting and
Retention Professionals

International Trucking School, Inc.
(Michigan)

International Trucking School, Inc. (Ohio)

Internet Truckstop

Interstate Distributor Co.

Interstate Truck Driving School

Inview Media

Iron Mountain Specialized, Inc.

J.J. Keller & Associates, Inc.

J.B. Hunt Transport, Inc.

JBS Carriers, Inc.

John Veriha Trucking, Inc.

John Wood Community College

K-Limited Carrier, Ltd.

Kansas Motor Carrier Association

KEE Human Resources

Kenan Advantage Group

Kingsway Transportation Services

Kraft Foods

Kriska Holdings, Ltd.

KRTS Transportation Specialists, Inc.

LadyTruckDriver.com

e Smart

@ C.H. ROBINSON

Layover.com

Linamar Transportation, Inc.

Lindora Clinic

LinkAmerica

Logistics Quarterly

MacKay & Company

MacKinnon Transport, Inc.

Marathon Petroleum Company, LLC

Marcello & Kivisto, LLC

Master Wash

McGriff, Seibels & Williams of Oregon

McLeod Software

Meadow Lark Companies

MegaCorp Logistics

Megatrux, Inc.

Midwest Specialized Transportation, Inc.

Minnesota Trucking Association

MinuteClinic, CVS Caremark

ModusLink

Mountain Transport Institute, Ltd.

Movin’ Out

NAL Insurance

NASSTRAC, Inc.

National Association of Publicly Funded
Truck Driving Schools

National Association of Small Trucking
Companies (NASTC)

National Bankers Trust

National Fleet Services, LLC

National Tractor Trailer School

National Truck League

National Women Business
Owners Corp.

Nationwide Transportation and
Logistics Services, Inc.

Nature’s Transport

Navistar, Inc.

National Defense Transportation
Association (NDTA)

Newport Business Media

Normandin Transportation
Services, Inc.

Northampton Community College

NuSet Lock

NZ Trucking Association

Ohio Trucking Association

Old Dominion Freight Line, Inc.

Olin Chlor Alkali

Olive-Harvey College

ONBOARD OIL Technologies

Ontario Truck Training Academy

Orange Commercial Credit

Orchard Financial, LLC

Over The Road-Canada
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Owner Operator DIRECT

Owner-Operator’s Business Association of
Canada (OBAC)

P&S Investment Company, Inc.

Packard Logistics, Inc.

Paramount Freight Systems

Patriot Lift Co., LLC

PeopleNet

Peterbilt Motors Company

Photo Card Specialists, Inc.

Pilot Flying J

Pinellas Technical Education Center

Pinnacle Truck Driver Training

PITT OHIO

Plantronics

Precision Pulmonary Diagnostics

Prelipp Consulting, Inc.

Premier CDL Training Services, LLC

Prime Inc.

Progressive Products, Inc.

Progressive Truck Driving School

Rand McNally

Randall-Reilly Publishing Co., LLC

Reckart Logistics, Inc.

Red Arrow Logistics

Republic Services

Retread Tire Association

Riggs & Recruits

Rihm Kenworth

River States Truck and Trailer

RKA Petroleum Companies, Inc.

-

R R R

\P{IlON OF 1’0

 Dedicated to Quality Education’

%, e

Road Dog Drivers

Roehl Transport, Inc.

Rolling Strong

Royal’s Truck and Diesel Repair, Inc.

RTS Financial

RWI Transportation, LLC

Ryder System, Inc.

S K Long Enterprises, LLC

S&E Productions, LLC

Safety Compliance Professionals

Sammons Trucking

Schneider National

Sentry Insurance

Service First Distribution

Shell Rotella®, a Pennzoil Quaker State
Company

Simplot Transportation

Smith & Solomon Training Solutions

Southern State Community College Truck
Driving Academy

Spectrum Relocation

St. Christopher Truckers Development &
Relief Fund

Star Scientific, Inc.

Strategic Programs, Inc.

Suburban Truck Driver Training School

SYLECTUS

T&K Logistics, Inc.

Target Media Partners Trucking Division

Tax Defense Network, Inc.

Taxation Solutions

Representing over 100 Truck Driver Training Schools
Across the nation— educating over 20,000 drivers annually the
National Association of Publicly Funded Truck Driving Schools
Proudly supports Women in Trucking

www.napfids.org

R R LY

Tennant Truck Lines, Inc. Trucker Therapy
Tennessee Trucking Association Truckercise

Texas Motor Transportation Association Trucking HR Canada
The ATW (A Truckers Wife) Foundation Trucking Industry

The Face Defense Association

The Penray Companies, Inc. Truckload Carriers Association
The Trucker TrueNorth Companies, LLC
The Truckers Choice Tyson Foods, Inc.

United Parcel Service

UPS State Government Affairs
US Foods

US Xpress, Inc.

ThinkTrade, Inc.
Tire Retread & Repair Information Bureau
TMW Systems, Inc.

Toronto Truck Driving School

Track My Truck Online USENBURN International, Inc.
Transport America Volvo Trucks North America
Transport Topics Voyager Express, Inc.
Transport Watch Wabash National

Transport Women Australia, Ltd. Waste Management
Wiatkins & Shepard Trucking, Inc.

Werner Enterprises, Inc.

Transportation Intermediaries Association

Transportation Marketing & Sales
Association West Georgia Technical College

Western Freightways, LLC

Western Pacific Truck School

TranStrategy Partners, Inc.

TravelCenters of America / Petro Stopping
Wisconsin Motor Carriers Association
WormAmerica

Wright Media / Woman Trucker App
Wyoming Trucking Association
Yellow Rack, LLC

YRC Worldwide — YRC Freight

Z Transport & Logistics, LLC

Centers
‘Tri Star Freight System, Inc.
Tribe Transportation
Trimac
Truck Drivers News
Truck Writer, Inc.
TruckDriver.com
Trucker Charity, Inc.
Trucker Marketing

CHEESE FACTORY

Valley Queen Cheese Factory, Inc. is looking
for quality Milk Haulers. If you have a CDL, 2
years of professional driving experience, and a
safe driving record, we want to talk to you!

e Great Pay and Benefits
Earn over $50,000 per year, health insurance,
401k, profit sharing & more!

e No Over-the-Road Hauling
Every shift begins and ends at our plant in
Milbank, South Dakota.

¢ Drive New Equipment
Qur tractors are in great condition!

Valley Queen Cheese Factory, Inc.
200 East Railway Avenue
Milbank, South Dakota 57252
605-432-4563 www.vgcheese.com
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buyer’s guide

3PL / Property Broker Full Facility OEM Transport Companies (Continued)
Des Moines Truck Brokers InC............ceeeeeereeneeenee 34 IRS Truck and Trailer Repair INC..........c.cveverveerrrennes 34 Bay Motor Transport INC. .........cc.ocveeemereerecrnernnnnenn. 34
Davis Express Inc. ............ .28

Association, Insurance Services, Full Service Truck Stops Hirschbach Motor Lines...
Fleet Software TravelCenters of America / Petro Schneider National........... 27

National Association of Small Stopping CeNters......coo.uervvereresreeesseesssennes 18,19 TRIMAC........coeeterteeetesteeetesteee bbb sesens 8
Trucking COMPANIES.........crvverreermreesmeeesnressnnrene 13 Walmart.........occonevereeeererennee .0BC
Funding Solutions Western Freightways, LLC ..........ccccoeevvverrrererennes 21
Authority, Compliance and FirstLing FUNAING GrOUP .......ccvveerevrerrreereresssessinens 16
Financial Services Transportation and Safety Education
Keystone Management Services, LLC................... 17  Insurance Central Tech / NAPFTDS..........ccocovmreverrireerrresriennes 33
Great American Insurance Company............oo..... IFC
Auto Transport Transportation Broker
Balch LogiStiCS, LLC.......cceueeereeenreeerecenseeeneeeneees 34  Insurance and Risk Management PHME INC. oottt ssessssssssnsnsenns 25
Cling WO AQENCY.......covrveerrnereeressessenssnssenssenes 29
Compliance, Safety and Tribe Transportation
Regulatory Services Landing Gear Automation Tribe TranSPOM.......c.ovvereereresreser e ssesssessesssenes 6
Primary Safety Service, LLC..........covveverererenneenrrens 17 Patriot Lift Company, LLC..........ccccverreerrrerreeerrerrnns 10
Truck Cargo Load Bar Supplier
Corporate Fleet Company Maximize Your Talent With Us Save-A-Load INC.......ccoeereverereersesees e 1
TySON FOOOS INC.....ccvvvreerrrerererenereseseresesessnens 17 Valley Queen Cheese Factory Inc............c.coeevvunec. 33
Truck, Trailer and A/C Repair
Factoring Recruiting Royal’s Truck & Diesel Repair INC...........covvrreerennee 27
Transportation Funding Group INC..........ccc.eevvvvnece 17 Matheson Trucking INC..........ccooeeververeceneererierennnes 31
Factoring Services (Financial) Supply Chain, Ground, LTL, TL To advertise in
TBS Factoring SErvice............ouvvuvmeevrerrrerrrsesreesennes 3 PITTOHIO oot sssesssneees 10 o
the next issue of
Freight Bill Factoring The Premium Fuel Addative Company :
Nationwide Transport Finance......................e 11 FPPF Chemical Company INC............ccoovvssrrrrrrre. IBC Redeﬁn[ng the Road,
Freight Bill Factoring, Quick Money Transport Companies L
Quick Freight Factors .........occueeevneevssevsseesesienes 31 ABRLOGISECS, INC.....cooeereercrererereeesiss s 15 Ca" (866) 999 1299

NATIONAL SAFETY MARK W-10 BALCH LOGISTICS, LLC

Auto Transport Solutions
Excellence Delivered!

LR.S. TRUCK & TRALER 7710-T Cherry Park Drive #428

REPAIR INC.
344 FRUITLAND ROAD Houston, TX 77095
STONEY CREEK, ON L8E 5M8 281-859-4400  877-859-4401

PH: 905-643-8200

Serving the Transportation Industry EMAIL: bobd @irstruck.com Sue@BalchLogistics.com

www.balchlogistics.com
Proud Members of WIT

DRIVEN TO SERVE

B“T one load at a time

Mgy Bay Motor DesMoines Truck Brokers, Inc. (DMTB) is lowa's 1st and most nationally
T 'l'ransport Inc. recognized 3PL. With 44 years of i

Become a part of the Bay Motor Transport
driver family. Our principles are to treat our
drivers with respect, honor values, promote

safety and offer flexibility. DesMoines Truck Brokers, Inc.
Visit our website for more information or to - Specializing in perishable and
apply at www.baymotor.com TRUCK BROKERS food transportation since 1969.
or call 920-983-3400 ext 783 Regional Name, National Reputation

P.0. Box 337 | Norwalk, IA 50211 | 1-800-247-2514 | www.dmtb.com
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THEY ARE COUNTING ON YOU!

Snow! Wind! Rain! Ice! Heat! Extreme Cold!

FPPF Fuel Additives
the right choice
Available throughout North America at Truckstops, Heavy Duty Parts
Distributors, Repair Facilities, Truck Dealers and other outlets.

FPPF Chemical Co., Inc., Buffalo, NY
1-800-735-3773 » www.fppf.com
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What if driving a truck was about so
much more than delivering products?

Walmart Transportation is Proud to be a Gold Partner of Women In Trucking!

As one of the largest private fleets in the world, Walmart drivers deliver more than products to our
stores. They are the lifeline of our operations and the means by which our Every Day Low Prices
reach our customers and communities. They are responsible for ensuring that our mission gets
carried out as intended. And they put a human handprint on every operation while reducing our
carbon footprint.

Challenge yourself and advance your career with one of the biggest transportation operations.
Every one of our careers aims to innovate locally, globally, ethically, sustainably and with
everything possible to save people money and help them live better.

Walmart believes diversity allows each associate to reach their full potential, becoming a more
powerful, smarter and productive workforce.

Want to learn more about how we're Making Better Possible? Your spark makes us

I
Check out our Professional Truck Driver opportunities walmart 5 1 <
at Walmart, view the minimum qualifications and apply
online at www.drive4walmart.com. Sams Club.
Watrriaar] of . s kel aPRETIENTY BTl

www.drivedwalmart.com




