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At United Road, what makes us different makes us better. 

As the nation’s premier car-hauling expert, we transport 

over three million vehicles throughout North America each 

and every year. And what makes us the best, besides 

our leading edge technology, industry-best capacity, and 

diverse service offerings? 

We invite you to learn more about the women and men 

that make the wheels of United Road turn. 32
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Carhaul Acquisition Expands Our Fleet Size
And Our North American Footprint
Kathleen McCann, CEO

Welcome to our newest team members! This edition of On the Road 
was intentionally delayed because we wanted to wait and share this 
good news with you: United Road has completed its acquisition of the 
carhaul division of The Waggoners Trucking Co. We are so excited to 
welcome such a great group of professionals to our team!
      Although this has previously been communicated in various ways 
over the last few weeks, it may be helpful to share the highlights of our 
new and improved United Road.
      First and foremost, we are in a much stronger position to achieve 
our stated mission. With the additional talent, resources, geographic 
footprint and improved network, we will be better able to earn our 
customers’ trust through the safe, on-time, damage-free delivery of 
vehicles. Together, we will achieve our aspirational goal of becoming 

the supplier and employer of choice in the finished vehicle logistics industry.
 Our operating footprints and customer bases complement each other beautifully. We now have net-
work density in the Southeast and South Central United States that matches our penetration in the Midwest 
and Northeast. Western US capacity will increase as well. Our national sales center will be able to target the 
additional market areas, serving new customers and filling our drivers’ empty miles. Our proprietary tech-
nology and systems will be rolled out over the next several months. Most importantly, our talented team 
will share best practices with each other, gleaned over decades of experience.
 In 2014, the United Road family — now 2,100 strong, including our 400+ Owner-Operator partners — 
will move nearly three million vehicles throughout the US and Canada. We will serve every OEM, 
major remarketed firm, specialty and retail customer and individuals out of more than 75 locations — all 
told, more than 10,000 unique customers will rely on our services. We are now the second largest carhauler 
in North America.
 More important than size, however, is heart. And we now have 2,100 of them, beating strong, for 10,000 
customers and traveling more than 100 million miles every year. I’m extremely confident that the heart of 
United Road is now, more than ever, driven to deliver!
 Happy New Year to all, and the warmest heartfelt welcome to our newest employees and your families.

United Road’s Mission Statement
We are driven to earn our customers’ trust through the safe, on-time, damage-free 
delivery of vehicles, achieved through leadership, team work and a focus on ex-
cellence. We are driven to be the supplier and employer of choice in the finished 
vehicle logistics industry.

Teamwork, New Investments In Equipment 
Will Produce Significant Positive Impacts
Pat Riley, Senior Vice President

Our recent 

acquisition of 

The Waggoners 

Trucking auto 

transport busi-

ness expands 

United Road’s 

fleet — includ-
ing contractor 
trucks — to an 
impressive size 
of nearly 1,800 
units. Our goal 

is to reduce the average age of trucks in the former 
Waggoners fleet from nearly 10 years to 6 years with 
the purchase of new vehicles over the next couple 
years. This will allow us to operate more cost effec-
tively and improve our drivers’ productivity.
 Working together, we have a lot of work ahead 
as we blend these two companies into North Amer-
ica’s finest auto transport company. It will require 
the roll out of our OVISS dispatch system as well as 
the deployment of our TMT maintenance tracking 
software into eight new shop locations. This focused 
effort, along with the deployment of new assets, will 
provide managers access to load and operational in-
formation that will assist them in running business 
units at peak performance levels.
 The new investment in trucks and tracking 
systems, complemented by our trained maintenance 
personnel, will have a significant impact on reduc-
ing maintenance costs and a measurable impact 
in our vehicle CSA points. By having our drivers, 
contractors and maintenance technicians focusing 
on their responsibilities with pre-trip inspections, 
following up on discovered deficiencies, and hit-
ting scheduled routine preventative maintenance 
intervals, we will attain a vehicle CSA score that will 
make all of us proud.

 Over the coming months, you will see the 
transfer of truck equipment that is better suited to 
conduct the business that it was designed to do, 
resulting in improved productivity and efficiency.
  Day cab quick loaders and high rail units will 
work in rail ramp and regional locations where they 
are best suited. Sleeper trucks will be moved to more 
long-haul operations. Tired, high-maintenance cost 
units will be retired. We will also add more than 100 
DPF units to existing trucks to ensure California 
CARB compliance by July 1.

Mark Anderson Named 
Chief Operating Officer

Mark Anderson, our new COO, is a 

veteran team player with experi-

ence in building and integrating 

businesses. He most recently 
served as president and CEO of a 
national heavy industrial services 
company that serviced the auto, 
energy, paper and other manufac-
turing industries.
 Mark has spent his career 
leading several multi-dimen-
sional businesses with significant 
logistics components, including 
solid waste collection, fuel distribution and OEM 
plant services. Mark also has significant finance and 
business development experience and has worked in 
competitive, entrepreneurial environments and with 
teams like our own.
 Mark will report to Kathleen McCann and 
initially work closely with Mike Martin, Senior Vice 
President, Operations, and Dave Koster, Senior Vice 
President, Logistics. Mark, his wife, Maureen, and 
their three boys reside in Northville, MI.

UnitedRoadWinter2014.indd   2-3 2/14/14   5:03 PM

Contact us today!
unitedroad.com  |  888.270.5181

Kathleen McCann, 
Chairman and CEO

Our peOple. 
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Let’s eliminate the frown. Let’s eliminate the 
meanness, the nastiness and the downright 
anger that’s been spreading like a thick fog over 
us. Let’s spread some kindness.

We’ve created a movement with the hashtag 
#SteeringTowardKindness. Use it in your social 
media and tell us how YOU are spreading 
good feelings in your community. Share your 
experiences in our Engage platform or on our 
Facebook page. We want to hear from you.

Maybe the time has come to turn a corner 
on happiness and joy. The negativity in jour-
nalism, on social media and even the language 
often used in public places is so discouraging. 
Anger seems to be justified and used for a 
reason to hurt others, both verbally and phys-
ically. My mother always said, “If you can’t say 
something nice, don’t say anything at all.”  

I hope many of you were able to participate 
in Admiral Wray’s 30-day challenge.  By the way, 
he promised to send a medallion to anyone 
who completed his challenge. I’m carrying my 
medallion with me to remind myself to spread 
kindness.

4  Redefining the Road   Edition 1 | 2018 

Greetings from the President & CEO

#SteeringTowardKindness

Ellen Voie, CAE, President & CEO,
Women In Trucking Association, Inc.

™

For those of you who attended the 2017 
Accelerate! Conference & Expo, you might have 
heard Admiral Wray speak about leadership 
lessons from Baghdad. He encouraged the 
audience to take his 30-day challenge.  I wel-
comed the opportunity and promised to report 
back after a month.

I challenged myself to compliment at least 
one person each day. (I can’t say this was a new 
initiative for me, as I’ve been known to give 
promotional swag to the people who clean the 
rest rooms at trade shows, but this time I was 
going to make it a focus for a month.) 

There are so many people who work hard 
and are never thanked for their efforts.  These 
are the people who go unnoticed.  A recent 
Gallup report found that 65 percent of employ-
ees said they had not received ANY recognition 
or appreciation for a job well done in the past 
twelve months!   

What if we start a movement in the trans-
portation industry to change that? Let’s start 
by challenging ourselves to show some ap-
preciation to a co-worker, family member or 
even a stranger every day. It won’t cost you a 
dime to address someone by his or her name 
and thank them for their service. It takes very 
little energy to be nice! In fact, it’s been said that 
it takes fewer muscles to smile than to frown.  



TNi’s First Women In Trucking Members: 
Vickie C., Dana T., Arnita B., Stephanie B., 
Laura N., Carmen M., Brenda G., Tina F., 
Deborah H., Pat G.

WE OFFER DRIVERS:
• Weekly Practical Mile Pay
• Competitive benefits
• The best home time in the industry
• Huge bonus opportunities
• Yearly pay increases
• $4,000 solo sign-on bonus
• $11,000 team sign-on bonus
• 2014-2016 Volvo tractors
• Bonus pay on Canadian loads
• 90% drop & hook
• 100% no touch freight
• High miles on Midwest routes

HOME TIME WHEN YOU WANT,
FOR AS LONG AS YOU NEED

Run with TNi for UNBEATABLE home time & earning power.

$4,000 SOLO SIGN-ON BONUS | $11,000 TEAM SIGN-ON BONUS

Proud Member of Women in Trucking

Join TNi today!  877-807-0676  drive4trinat.com
Terminal Locations: Arkansas, Ohio, Missouri, Texas 

Current Opportunities In Napoleon, OH!

Tri-National ad RTR 2017-1 JSAV1.qxp_Tri-National Ad recreation  2/14/17  2:26 PM  Page 1
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From the Editor’s Desk

Brian Everett, ABC
Group Editorial Director and Publisher 

Redefining the Road magazine

Productivity Hacks   
to Change Your Life

With just 7 percent of U.S. professional 
drivers being women, we’ve got plenty of 
room for improvement. If you’re responsible 
for driver recruiting and retention, WIT provides 
benchmarks, ideas on how to make the profes-
sion more appealing to women and ways to 
battle barriers through its Best Practices Guide  
to Increasing Women Drivers in the Industry.

And for those in a sales role, you’ll learn 
practical take-aways on how to play to your 
strengths and overcome challenges in “Selling 
in a Male-Dominated Industry.”

Lastly, successful businesses in trucking 
(particularly those that are woman-owned)  
are in a unique position to be the highest- 
performing, reputable enterprises. Learn  
what it takes to become a top woman-owned 
business by those that are making it happen.

Enjoy this special edition on how to maxi-
mize productivity in the workplace!

In today’s work environment, we usually 
find ourselves with less time, money and re-
sources yet are expected to accomplish more 
(otherwise known as the “Do More with Less” 
Syndrome). This edition of Redefining the Road 
magazine is devoted to helping you survive 
and thrive, despite this syndrome.

The cover story, “Productivity in the Work-
place,”  takes a look at the top factors influencing 
employee productivity – along with practical 
advice from business leaders in transportation.

It’s no secret that, when we become more 
satisfied in our careers, we become more 
productive. Finding career satisfaction usually 
occurs when you can achieve work and life 
balance. We spoke with several women who 
have found a healthy balance between their 
personal and professional lives. They offer you 
practical tips on how to accomplish this in  
“The Big Balancing Act: How to Maneuver 
Between Work and Home.”
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Cover Story: Productivity in the Workplace

Whether it’s increasing  
sales orders, getting more 
shipments out the door or 
making more deliveries,  
increasing productivity is 
critical for success in today’s
competitive business environ- 
ment. Want to shift your  
company into high gear? 
Read on.

TOP FACTORS INFLUENCING PRODUCTIVITY

What does it take to make a productive employee? Experts agree 
that intrinsic motivation is a critical starting point – when you’re driven 
to do something for internal satisfaction or fulfillment. As an employ-
er, you don’t have control over this form of motivation, but you can 
certainly tap into it when managing employees. 

Internal motivation is just one necessary element of productivity, 
however. Employees also need to be engaged — involved in and 
enthusiastic about their work and workplace.

“Incredibly motivated individuals can be unproductive if they’re not 
engaged,” says Cheryl Saxton, Director of Operations Process Devel-
opment and Technology Solutions at Holland. “The level of employee 
engagement that a company fosters helps to determine productivity.”

Strong employee engagement definitely makes an impact. In fact, a 
Workplace Research Foundation study shows that highly engaged em-
ployees are 38 percent more likely to have above-average productivity.

“Motivated and engaged employees put their best foot forward,” 
says Jodie Spencer, Manager, Summitt Trucking, LLC. “They will go 
above and beyond what’s required and help others to do their best 
as well.”

Productivity 
Workplacein the

Direction

Communication Resources

Appreciation
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continued on page 10

Another key contributor to productivity may 
surprise you… happiness. Happy workers are 
12 percent more productive, according to a 
study by the University of Warwick.

“Employee happiness really matters,” em-
phasizes Valerie Alexander, a speaker, author, 
and CEO of Goalkeeper Media who addressed 
happiness and productivity in the workplace 
at Women In Trucking’s Accelerate! Conference 
in November.  “When people get happier, they  
get better at their jobs. They cooperate. They 
solve problems. They provide good service. 
They’re more productive.”

When employees aren’t happy, performance 
suffers. “Poor productivity is often the first 
indicator that something’s wrong — that an 
employee is unhappy,” points out Kristiana 
Tobey, Driver Qualification Manager at em-
ployee-screening-service provider DISA Global 
Solutions, Inc.

SETTING THE STAGE FOR SUCCESS
The good news is that companies do have 

the ability to influence employee engagement 
and happiness. Here’s how to get started.

Corporate culture. “An employee must 
buy into a company and its culture — really 
‘drink the Kool-Aid’ — to truly devote them-
selves to the cause and the company,” Spencer 
explains. “That’s when a person who is intrin-
sically motivated can create genuine produc-
tivity.” 

Culture starts at the top. “Management 
must create a productive, positive, reinforcing 
environment that fosters growth and learning 
and makes employees feel valued. This is key to 
creating the self-fulfillment that an employee 
needs to be a productive worker,” she explains. 

Clear direction. In addition to establish-
ing and maintaining the culture, leaders also 
need to share their vision for the company and 
show employees where they fit in the picture. 

“It’s important to establish goals and expec-
tations and communicate them to employees,” 
Tobey explains. “Let them know how they 
should be performing and give them feedback. 
Share available data. Talk to them about growth 
opportunities.”

Alexander also emphasizes the importance 
of providing clear direction. “A top motivator 
for employees is feeling that they’re making 
progress on work that matters,” she says. “ 

Employees are more productive when they 
feel a sense of accomplishment.” Naturally, it’s 
easier to feel like you’re making progress when 
you know where you’re headed. 

Positive support. Leaders need to provide 
support for employees to make progress. Al-
exander emphasizes the importance of en-
couraging autonomy, expressing confidence 
in their abilities and showing appreciation for 
their efforts. 

Letting high-performing employees know 
that their efforts are recognized goes a long 
way.

“Give kudos for a job well done,” Spencer 
encourages. “Employees are often used to 
hearing when they do something wrong, but 
they need to hear praise and get credit when 
they do something right.”

It is also important to give employees the 
resources necessary to achieve their goals.

“Resource allocation is an important part 
of the support structure,” Tobey explains. “Do 
employees have what they need to get the job 

done? Make sure they have the right tools for 
their particular responsibilities.”

INCREASING PRODUCTIVITY 
How are companies in the transportation 

and logistics space helping to enhance em-
ployee engagement and happiness? Our panel 
of experts shared some of their best practices.

Good communication. Providing good 
direction helps to foster employee engage-
ment at Holland. “We make sure employees 
know the goal, how they’re doing, and what to 
shoot for,” Saxton says. “It’s important for them 
to understand the metrics.”

In the past year and a half, DISA has un-
dergone a cultural shift, Tobey says. Com-
munication has become an area of focus. 
“There has been an increase in feedback 
from both management and co-workers. It 
has really helped to improve both our cul-
ture and our productivity,” she explains.  
Communication starts at the top at Summitt 

Productivity by the numbers…
The following statistics might drive you to take 
a closer look at productivity at your company.

• Companies with engaged employees make 2.5X  
the revenue of companies with low engagement  
levels. (Hay Group study) 

• Engaged employees are also 87% less likely to leave 
the company. (Corporate Leadership Council)

• Only 33% of American workers are engaged at work. 
(Gallup 2017 “State of the American Workplace” study)

• Poor management is the biggest thing getting in the 
way of productivity, according to 58% of employees. 
(Society for Human Resource Management)

• Just 40% of employees know their company’s goals, 
strategies and tactics. (Bain & Company survey)

$
%

123456789
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Continued from page 9

Cover Story: Productivity in the Workplace

Trucking. Their president regularly gets out and 
talks with each of the company’s 350-plus em-
ployees and sends them hand-signed letters –  
helping remote employees to feel connected. 

“In our industry, it’s quite common to have 
direct reports that work remotely — whether 
they’re in a satellite office or across the country 
in the seat of a truck,” Spencer points out. “That 
makes employee engagement more challeng-
ing, but also more critical.”

 “It’s really important for managers to con-
nect with their team,” she says. “You’ve got to 
make employees feel like they matter and their 
opinions matter.”

Summitt Trucking encourages drivers to 
share their opinions by sending anonymous 
messages from their units.  

Showing appreciation. Public recogni-
tion is important at DISA. Leaders share kudos 
in the company newsletter and at internal 
meetings, Tobey says.

Summitt Trucking leaders give high-per-
forming employees “job-well-done” cards and 
reward them for safety and years of service.

Providing resources. To ensure that DISA 
employees have the support they need for 
optimal productivity, the project planning 
process identifies specific times to request the 
required resources so that step is not over-
looked, Tobey says. 

Technology is a critical resource at Holland. 
“Having the right technology, implemented in 
the right way can have a tremendous impact,” 
Saxton says. For example, Holland recently 
implemented a new system for pick-up and 
delivery that has significantly improved the 
driver experience as well as productivity.

Add a little playfulness. “Many compa-
nies are encouraging friendly competition 
through gamification,” Saxton observes. 
“Today, technology is driving great visibility – 
elog systems, performance dashboards, etc. 
There’s a growing trend toward using that 
data in a fun way to improve employee en-
gagement and productivity.” 

“Our company is good about using events 
to gain engagement,” Spencer says. Monthly 
drawings for event tickets help to engage 
remote drivers. Local employees enjoy con-
necting at baseball games.

At DISA, “lunch and learn” groups encourage 
team building and allow employees to engage 
as a group in a fun atmosphere, Tobey says.

The bottom line? For optimal productivity 
and business success, make the engagement 
and happiness of your employees a priority. 
Alexander shares a memorable formula for suc-
cess:  “Rock your employees with ACDC. Lead 
with Appreciation, followed by Clear Direction 
and always express Confidence in their abilities.”

Ready to renew your focus on employee 
productivity with these best practices in mind? 
It’s time to kick it into full gear. n

Call Cargo Transporters today!
(828) 459-3285 | drive4cargo.com

Equipment with the latest technology & amenities

Generous bonus programs

Opportunities and home time options to fit your life!

Focus on safety and driver support

Cargo_7x4.625.indd   1 8/3/16   9:48 AM

ACDC
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Sponsor Spotlight: Truckstop.com

It’s no secret the trucking industry is having 
a hard time hiring younger drivers. In fact, the 
average driver age currently hovers around 49 
years old. As older drivers leave the industry 
for a variety of reasons, carriers and fleets are 
having an increasingly difficult time finding 
new drivers. At the same time, trucking runs 
this country. So finding new drivers is not only 
key to keeping the fleets moving, but keeping 
our nation moving.

Whether we want to admit it or not, mil-
lennials are the answer. Understanding their 
psychology and what makes a millennial tick 
becomes paramount to getting them into the 
cab. Studies show millennials are the first gen-
eration not motivated by money. Sure, there are 
some driven by a buck but, in general, millen-
nials are motivated by their time off as much 
as their time on. They like to explore their own 
zip code, travel and hang out with friends and 
family. And according to a variety of surveys, 
this is their #1 motivator. 

So how do we tap into it?
Here are a few ideas for recruiting and keep-

ing younger drivers:
• Gain a firmer grasp of when a driver can 

expect to be home. A set work schedule means 
drivers can more readily plan their off-the-clock 
schedules. 

• Direct travel across multiple lanes, giving 
younger drivers a fresh perspective. For newer 
drivers, repetitive lanes often lead to boredom 
and a quick ticket out of the biz. 

• Give drivers the option of higher pay or an 
expenses-paid activity or short vacation. Set 
up a merit-based, pre-approval process that 
ensures you’re not being surprised. 

• Lastly, help them with their technology 
needs. WiFi, TV and the like are important to 
help the millennial stay in touch with those 
closest to them.

We need trucking, and trucking needs 
drivers. No matter how much autonomous 
technology evolves, there will likely always be a 
need for an in-cab driver. We just need to adapt 
as times change.  n

Redefining Hiring in  
the Age of the Millennial

Jeremy Feucht is  
Regulatory Affairs Analyst  
for Truckstop.com.

Schneider stands behind the Women in Trucking Association’s 
vision for greater gender diversity in trucking.  

Below are a few of the ways. Join the movement today!

Over 1,000 women already in Schneider’s fleets

Safe nationwide facility network – 24/7 amenities

Automated transmissions in new trucks – safer, easier to operate

Superior home time – 75% get home weekly or more

Solo and team options – rule the road however you like

schneiderjobs.com      800-44-PRIDE

“It’s the best time ever 
for women

in trucking.”
-Sharon, Schneider Team driver who achieved  

1 million safe lifetime miles

Schneider’s commitment to women in trucking: sni.jobs/women
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The number of women-owned businesses 
is growing 2.5 times faster than the national 
average and has more than doubled in 20 years, 
according to American Express’ annual State of 
Women-Owned Businesses Report.

Whether it’s more mentorship involving 
women or increased experience, confidence 
and education, this trend of growing wom-
en-owned enterprises (WBEs) also is happening 
in transportation and logistics. What are some 
of the factors driving this trend?

Women can make strong leaders. After the 
death of Autumn Transport’s founder Lowell 
Rieks in 2015, his daughter Julie Andrich be-
came President and CEO. Since then, through 
Andrich’s leadership in reinvesting in this sec-
ond-generation trucking company, the com-
pany expects to increase revenue by double 
digits in 2018.

As CEO of Bennett International, Marcia 
Taylor is a pioneer in trucking, consistently 
starting and extending lines of business over 
the course of the company’s 44 years in re-
sponse to customer demands. In the last 12 to 
18 months, the maturation of start-up Bennett 
On-Site Services (BOSS) Crane & Rigging and 

BOSS Oilfield Service and Supply have become 
profitable entities extending the company into 
the crane and oilfield arena in Texas.

Women can build strong company  
cultures. As president of BCP Transportation, 
Nancy Spelsberg creates a genuinely fun work-
ing environment by scheduling employee 
appreciation weeks that foster a culture of 
camaraderie. The company has invested in a 
driver lounge area where they can rest, relax 
and get to know each other while playing pool, 
ping pong and air hockey. 

At Veriha Trucking, Karen Smerchek focuses 
on encouraging others to step outside of their 
comfort zones. The company culture is based 
on personal development — creating new 
opportunities for Veriha associates and the 
organization overall.

Women can communicate and build 
strong relationships. Susan Fall and Marie 
McGowan are owners of LaunchIt Public Re-
lations. Because they understand their clients, 
what’s important to trucking and industry 
associations, they’re able to partner with clients 
to create effective programs, sponsorships and 
messaging. 

Why Women-Owned  
Transportation Businesses Thrive

Women can be innovative disrupters to 
uniquely serve the market. Brenda Craig start-
ed Craig Safety Technologies and through inno-
vative vision has helped to evolve a company 
that today offers compliance and safety solu-
tions. In fact, she recently led the company to 
build an integration with the leading ELD pro-
vider, GEOTAB, eScreen/Alere for drug testing 
and Intuit/Quickbooks to better monitor and 
simplify the management of an organization’s 
compliance for both personnel, driver files and 
assets/fleet. 

Dr. Gina Anderson, co-founder and CEO 
of Luma, an instructional design and learning 
science company that works in the trucking 
industry, led the direction of DRIVE FIRST, an ori-
entation solution that includes tools and content 
grounded in best instructional design practices. 

Under the helm of Celeste Herpel, Airodyne 
Industries has received its third patent. The 
latest is for the innovative design and ease of 
install associated with their Collapsible Roof 
Fairings. Like her father who founded the com-
pany, Herpel is an inventor, and has an astute 
sense of business.

Feature: Women-Owned Businesses

continued on page 14
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AIRODYNE INDUSTRIES, INC.

Southfield, MI (Founded 1976)
Owner: Celeste Herpel
www.airodyne.com 
Dedicated to improving fuel efficiencies in the 
heavy-truck market through aerodynamic drag 
reduction products. 

AUTUMN TRANSPORT, INC.

Woodbury, MN (Founded 1980)
Owner: Bev Rieks
www.autumngrain.com
An industry leader in bulk commodities transport 
with more than 100 trailers servicing all 48 
contiguous U.S. states and Canada.

BENNETT INTERNATIONAL GROUP, LLC

McDonough, GA (Founded 1974)
Owner: Marcia G. Taylor
www.bennettig.com
Offers a suite of trucking and specialized logistics 
services, from flatbed and step deck trucking 
to 3PL/4PL logistics, customs brokerage and 
warehousing. 

BCP TRANSPORTATION, INC.

Deerfield, WI (Founded 2011)
Owner: Nancy Spelsberg
www.bcptrans.com
Provides local, regional and OTR trucking 
services, as well as warehousing capabilities. 

CRAIG SAFETY TECHNOLOGIES, INC.

Overland Park, KS (Founded 1998)
Owner: Brenda Craig
www.craigsafetytechnologies.com
Provides accountability and risk management 
for personnel and equipment assets for 
organizations across multiple industries. 

DRIVE MY WAY, INC.

Wilmington, DE (Founded 2016)
Owner: Beth Potratz
www.drivemyway.com
Personalized recruiting marketplace that 
matches CDL truck drivers and owner operators 
with available jobs based on qualifications and 
lifestyle preferences. 

DRIVERSOURCE, INC.

Dearborn, MI (Founded 2001)
Owner: Jinan Dalloo
www.driversource.net
Provides logistics staffing and contract  
leasing services. 
 

FALINE TRAILER REPAIRS, LLC

Carleton, MI (Founded 2011)
Owner: Tonya Villarreal
www.falinetrailerrepair.com
One of the best semi-trailer repair companies in 
Carleton, MI and Genoa, OH. Services range from 
preventative maintenance to major repairs. 

FLATBED EXPRESS INC.

Omaha, NE (Founded 1989)
Owner: Mary Davie
www.fbxinc.com
The largest WBE flatbed carrier in Omaha and 
Kansas City. Specializes in projects and over-
dimensional hauling in the U.S. and Canada. 

FORCE FREIGHT TRANSPORT, LLC

Mesa, AZ (Founded 2016)
Owner: Kristen Bond 
www.forcefreight.com
Trucking business located in Mesa, AZ serving 
greater Phoenix and the continental United 
States. Specializes in refrigerated vans.

GARNER TRUCKING, INC.

Findlay, OH (Founded 1960)
Owner: Sherri Garner Brumbaugh
www.garnertrucking.com
Focuses on transportation, warehousing,  
logistics management, third-party services  
and equipment repair.

KENCO GROUP

Chattanooga, TN (Founded 1950)
Owner: Jane Kennedy Greene
www.kencogroup.com
Provides integrated logistics solutions – from 
distribution and fulfillment to transportation 
management to information technology—
engineered for operational excellence.

KNICHEL LOGISTICS LLP

Gibsonia, PA (Founded 2003)
Owner: Kristy Knichel
www.knichellogistics.com
Non-asset-based 3PL specializing in intermodal, 
LTL, full truckload and specialty services. 

LAUNCHIT INC.

San Diego, CA (Founded 2000)
Owner: Susan Fall
www.launchitpr.com
Committed to offering the industry a cost-
effective source of public relations and 
marketing communications expertise. 

MOTHERLOAD TRANSPORT SERVICES INC.

Nanaimo, BC, Canada (Founded 2001)
Owners: Erin Tallieu, Jacklyn Locke
www.motherloadtransport.com
A non-asset-based freight brokerage company 
with access to more than 2,000 carriers (trucks, 
vans, trailers) in Canada and the U.S. 

ONTARIO TRUCK TRAINING ACADEMY

Oshawa, Ontario, Canada (Founded 1998)
Owner: Yvette Lagrois
www.otta.ca
An innovative, laterally integrated, one-stop shop 
for entry-level commercial driver training. 

RED ARROW LOGISTICS

Sammamish, WA (Founded 2003)
Owner: Liz Lasater
www.redarrowlogistics.com
Tailored transportation and logistics solutions 
– from single shipments to complex over-
dimensional and international orders. 

REMSENSE INC. (DBA LUMA)

South Bend, IN (Founded 2008)
Owner: Gina Anderson
www.learnwithluma.com
An instructional design company that helps 
people learn. Luma’s DRIVE FIRST onboarding 
solution makes orientation process more 
efficient and effective. 

S & S TRANSPORT, INC.

Grand Forks, ND (Founded 1981)
Owner: June Seng
www.sstransport.com
Offers reefer and dry van truckload service, 
full-service logistics, consolidated and regional 
transportation, dedicated fleet operations, yard 
management, warehousing and more.

VERIHA TRUCKING, INC.

Marinette, WI (Founded 1978)
Owner: Karen Smerchek
www.veriha.com
Well-established hauling company with national 
reach. Provider of Class A CDL training.
 

To celebrate female entrepreneurs in our industry and encourage more women to 
follow in their footsteps, WIT is featuring these woman-owned businesses. They are 
noteworthy for their financial stability, growth, innovation and entrepreneurial spirit.
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Kristen Bond tested and implemented 
a progressive pay strategy at Force Freight 
Transport. By compensating drivers for work 
performed throughout their day rather than 
only when they are driving, she found that 
drivers became more thorough with pre/post 
trip inspections, safer on the road and report 
higher job satisfaction. 

Beth Potratz, founder and CEO of Drive 
My Way, is completely disrupting truck driver 
recruiting by treating the driver as a consumer 
in the employment relationship.

Women can lead their companies to higher 
recognition. Under Kristy Knichel’s leadership, 
Knichel Logistics was honored twice by the EPA 
and named to Food Logistics “Top 3PL & Cold 
Storage Providers” and “Top Green Providers” 
lists in 2017. 

Garner Trucking’s President Sherri Garner 
Brumbaugh helped the company earn national 
recognition as one of the Truckload Carriers 
Association’s “Best Fleets to Drive For” in 2017 
and earned the Mike Russell Image Award from 
the American Trucking Associations in 2016. 

New WIT/ES Program Launches WBEs
If you’re a woman considering starting a 

business or becoming an owner-operator,  
a new program from Expediter Services (ES) 
and Women In Trucking (WIT) may be valuable.

“It’s often challenging for drivers to obtain 
funding, and our partnership with Expediter 
Services will eliminate that barrier,” says Ellen 
Voie, WIT President and CEO. “Not only can a 
woman receive financial support, she will also 
learn how to become a small business owner.” 

Women in the program will be put on a 
path to establish their own small businesses as 
owner-operators and fleet owners in a market 
that now has a driver shortage approaching 
50,000, according to current industry estimates.

“We value our partnership with Women In  
Trucking,” says Jason Williams, ES President and 
member of WIT Board of Directors. “Through 
experience in developing our scope of services, 
we know that women are an important and 
growing part of a changing marketplace in 
trucking. We’ve been working for some time 
now to put the financing, operational support, 
and infrastructure in place.” 

For more details, contact Expediter  
Services at 877-349-9303 or at recruiting2@ 
expediterservices.com. n 

Feature: Women-Owned Businesses

continued from page 12
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Nothing outperforms Diesel Treat. 

Just ask around.Just ask around.

Howes Bluetooth Speaker
when you purchase any six bottles of Diesel 
Treat ½ gallons or Meaner Power Kleaner quarts. 
Visit www.howeslube.com or call 1-800 GET HOWES. 
Offer ends: 3/31/18, available while supplies last.

1-800 GET HOWES (438-4693) • www.howeslube.com

And for even more cleaning
 power and lubrication, try 
Howes Meaner Power Kleaner.

"Thanks for a great product
that solved my problem. I tried 

other products but nothing works 
like Howes Diesel Treat."

Alice T.

"I just wanted you to know 
that this product is spectacular. 

It does everything you say on 
the bottle."

Chris R. "I’ve been caught in my
fair share of ridiculous winter 
storms and never once did my 
fuel lines gel thanks to Howes. 

The stuff just works."
Marc H.

"It’s not often I find a product that really 
works as advertised. After two tanks of 

fuel with your product my diesel stopped 
smoking and misfiring when first started."

Bill C.

"I’ve done a comparison in fuel
mileage and on the performance 
of my truck and found the using 
Howes makes all the difference."

Mike P.

"Last week the temperature
in Bakken dropped to 31 below.
My truck survived and I Know it
won’t leave me stranded because

of fuel problems."
Robert P.

"Last year, a truly brutal winter,
I gave rides to two drivers with frozen

fuel lines. They didn’t use Howes but I did.
It was satisfying to know that I chose a 

winner in Howes Diesel Treat."
William B.

"We use it in our diesel
trucks. We find the 

performance outstanding!"
James P.

"This product is
amazing!  The money 
saved on fuel mileage

pays for itself."
Eddy J.

"I used a competitor’s
product for years. But when it 

gelled up twice I switched to 
Howes. It was -38° and no 

problems. Never going back."
Kathleen K.

"I believe in your product 110%.
Being from Michigan I know what cold 

winters are about, and what gelling can do, 
not only to down time but repairs as well. 

So keep making your product and
I’ll keep buying it."

Bryan V.

"Whatever is in that stuff, 
I would highly recommend it to

any diesel  user! It works
like magic."

Doug H.

"I’ve been using your
product for the last 5 years and
I won’t use anything else in my

truck. I stand by Howes because
you keep me running."

Paul H.

My mileage
went from 17.6 to 19.7. 

My truck hasn’t run this good
in years.
Dave R.

"I finally found a 
product I can trust. 

It’s nice to find something that
really works!"

Wayne H.

"When my fellow
truckers ask why my truck runs
so well, I recommend they go

get some Howes. Thanks for 
making a great product."

Kevin B.

"I’ve been in the 
transportation industry for

over three decades and since the 
beginning I have used Howes 
products – never failed me."

Richard S.

"I’ve used Howes Diesel Treat for
over 14 years. My C-15 has over 
1,368,000 miles on the original 

injectors. I start with ease at sub-zero 
temps. What else can you ask for?"

Lyle K.

"The last two days have been 
extremely cold with temps around 
-10°. We’ve not had one fuel issue 

throughout this winter season."
Jim C.

"I added Diesel Treat
to my fuel tank and have not had 

any issues on these frigid 
Maryland mornings."

Richard H.

#1
Selling

Anti-Gel in
the U.S.

and Canada

Working out of a truck can create roadblocks 
to healthy living. Typically, drivers don’t have set 
schedules, rely on truck stops for nourishment 
and sit for long stretches of time. Over time, this 
can lead to various health problems, including 
weight gain, back pain and lethargy. 

Here are five tips to help drivers maintain a 
healthy lifestyle on the road:

1. Prepare your own meals. 
At the end of a long shift, many drivers 

opt to buy a snack at a truck stop rather than 
preparing a healthy homemade dinner. Meal 
planning can be time consuming, but Com-
mercial Driver Jeannie Lennox recommends 
buying groceries that allow you to cook on the 
road with an electric skillet — fresh produce, 
chicken, beef, salmon, seasonings, quinoa, 
canned beans and lentils. Swap sugary drinks 
for water, and keep healthy snacks on-hand 
like fruit, nuts, trail mix and smoothies to curb 
hunger in between breaks. 

2. Get enough sleep. 
Studies have shown that, on average, adults 

need seven to nine hours of sleep each night 
to be most productive. Stick to a schedule and 
avoid caffeine and spicy or greasy foods before 
bedtime. Ease into sleep by turning off elec-
tronics and use a fan or white noise machine 
to drown out disruptive sounds.

3. Stretch and exercise. 
Drivers often experience lower back and 

neck pain that may be alleviated by simple 
stretching. Strengthen weak muscles support-
ing the spine with moderate daily exercise, 
such as a brisk walk, biking and weightlifting. 
There are even in-cab workouts available. 

4. Manage stress. 
Stress levels can be elevated for driv-

ers because of tight deadlines and heavy 
traffic. Learning to deal with stress can pre-
vent related health issues, including heart 
disease, depression and anxiety. Driver Dar-
rell Hirengen suggests taking deep breaths, 
keeping a stress journal to identify triggers,  
reducing caffeine consumption, getting 
enough sleep and exercising daily.

5. Wear sunscreen. 
The driver side window does not block 

the sun’s UV rays, so, technically, drivers 
are in the sun all day long even though 
they’re in a truck. To help prevent skin can-
cer, it’s wise to apply SPF 30+ sunscreen 
and wear long-sleeve shirts, a baseball hat  
and sunglasses. n

Five Tips for a Healthy Lifestyle on the Road

Contributed by Freightliner Trucks
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Taking the Temperature of Trucking: 
Benchmarking Female Driver Recruiting & Engagement

“A core aspect of our mission as an or-
ganization is to encourage the employment 
of women in this industry and minimize the  
obstacles they face,”  explains Ellen Voie, Women  
In Trucking (WIT) President and CEO.  “We want-
ed to establish a baseline for where we stand 
today and identify best practices the industry 
can implement to increase the number of 
professional women truck drivers.”

“Just 7 percent of OTR drivers today are 
women, so there is a vast pool of untapped tal-
ent out there. Increasing the number of women 
drivers must be a priority,” says Keera Brooks, 
President and CEO of Sawgrass Logistics, who 
spearheaded the WIT study. “The needle’s just 
not moving fast enough or far enough.”

Based on an online survey conducted in the 
fall of 2017, the study incorporates both qual-
itative and quantitative data from more than 
200 respondents — 91 percent were women, 
approximately 44 percent professional drivers.

 It explores a variety of topics, including 
recruiting and marketing, CDL training, new 
employee orientation, and job satisfaction/
work environment. Following are just a few of 
the key takeaways.

Getting in the driver’s seat
What makes a career as a professional driver 

appealing to women? Women are most attract-
ed to the independent lifestyle, pay/benefits 
and opportunity to travel, the study shows.

These are qualities that companies would 
be wise to promote in marketing and recruiting 
materials, Brooks points out.

The biggest detractors to becoming a driv-
er? Operating the equipment, road   safety, get-
ting the license, work schedule and relationship 
with colleagues were cited most often.

“The ‘Attractors’ are inherent to the job/in-
dustry, so we need to focus on breaking down 
the barriers that drive ‘Intimidators,’” Brooks says.

Spreading the word
Women are introduced to driving as a career 

by people they know. More than 80 percent 
learn from family and friends. 

Clearly, this referral network is a powerful 
tool for companies in search of drivers. Howev-
er, the WIT study reveals a troubling fact: wom-
en drivers aren’t likely to make those referrals. In 
fact, men are almost seven times more likely to 
recommend truck driving than women.

“That’s cause for concern because women 
are more comfortable finding careers where 
they see others like themselves,” Voie empha-
sizes. “We need to get to a point where women 
drivers are actively making those recommen-
dations.”

Battling barriers
What might be holding women back from 

recommending a career as a professional driver?
Safety is a top concern, the study shows. 

When women drivers were asked to rate how 
safe they feel on a scale of 1 – 10, the average 
response was just 4.4. 

It’s not surprising, then, that “safety” and 
“family/home time” tied as the most critical 
aspects to focus on to increase the percentage 
of women drivers in the industry. 

Several safety-related areas of the work 
environment were commonly mentioned as 
needing improvement by respondents. From 
providing separate, clean bathrooms and 
showers with door locks to installing better 
lighting around yards, docks and parking lots, 
investing in basic improvements can help to 
make women safer and more comfortable.

Issues surrounding driver treatment and 
equality are also cause for concern. According 
to the survey, 37 percent of women drivers 
(non-owner-operators) say they are treated 
differently than their male counterparts by 

 A new study is helping  
to evaluate the current 

climate for women drivers: 
WIT’s Best Practices Guide  

to Increasing Women  
Drivers in the Industry.

1-NOT SAFE AT ALL VERY SAFE -10

4.4
HOW SAFE DO YOU FEEL?

Feature: Driver Recruiting & Engagement
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their employer. In addition, roughly a third of 
drivers believe they are treated “poorly, with 
little respect” by support groups.

“Companies should examine their corporate 
culture,” Brooks recommends. “They need to en-
sure that all drivers feel safe and respected. Ad-
dressing those issues can help to improve the 
likelihood of referrals from women employees.”

Instituting change
The WIT study has helped to identify indus-

try pain points and open a dialogue on how to 
best overcome them.

“Professional driving can be a great career 
opportunity for women, but the industry needs 
to improve the environment for women drivers 
in order to realize their full potential,” Brooks 
explains. “We have the opportunity to reshape 
what it means to be a truck driver.”

Driver
Lifecycle

Recruiting
Marketing  CDL 

Training

New Hire
Orientation

Contributing
Employee

Personnel Management for the 
Transportation Industry manual
Learn proven best practices for hiring and 
retaining quality drivers and useful techniques 
for effective employee management.

J. J. Keller® DOT Drug &  
Alcohol Testing Program  
Management Service
Get results fast through professional policy 
review, full TPA services, overall program  
oversight, full online reporting, and DOT  
audit support.

J. J. Keller® Driver Qualification  
File Management Service 
Easily establish, organize, standardize  
and maintain your DOT driver documentation 
with the help of our experienced Client  
Service Specialists.

J. J. Keller Makes  

HR MANAGEMENT 
EASIER

Turn to J. J. Keller—the nation’s leader in safety  
and compliance—for quality products and services  
specifically designed to streamline HR management.

Save time, minimize risk, and ensure compliance!

Call 800-327-6868 or  
visit JJKeller.com/WIT

PC 200007TM

To effect change moving forward, Brooks 
says, it is critical to look at the complete driver 
lifecycle (recruiting/marketing, CDL training, 
new employee orientation, work environment) 
and across the industry (government, shippers, 
professional products/services, carriers).

“Change is required, not only to grow the 
number of women drivers, but also to keep the 
ones we have,”  Voie emphasizes.

The forecast looks promising. Nearly half of 
carrier respondents (45 percent) said they’re 
willing to make a commitment to increase the 
number of women drivers in their business 
by 2020.

“Women are catalysts,” Brooks says. “They  
will drive this forward.”

Look for more information on female driver 
recruiting and retention practices in upcoming 
issues of Redefining the Road. n
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Feature: Secrets of Successful Saleswomen

Secrets of Successful Transportation Saleswomen 

term partnership. Clients have to like me and 
want to meet regularly.”

“Women naturally have more empathy,” 
King says. “That’s important when building a 
relationship. Trust follows.”

To build rapport, Hooton says, “I always try 
to find something in common with a prospect. 
Then, they remember you. Even if they don’t 
have an immediate need, they could have an 
opportunity down the road.”

She keeps in touch with potential customers 
– often for years at a time, building a stronger 
bond by helping them to network and sharing 
industry knowledge. 

Overcome challenges
Of course, selling in a male-dominated 

environment isn’t always easy.
“The toughest challenge for a woman in 

transportation sales is having people ques-
tion your ability to understand the business,” 
says Armstrong. “You need to show you know 
what you’re talking about – establish your 
‘street cred.’”

King agrees, “For many of my clients, truck-
ing isn’t their forte, so I need to be their expert, 
their advisor. That sets me up for success.” 

To stay on top of her game, she does her 
homework, reading articles about the industry 
and her clients’ companies.

It’s no secret that the transportation industry 
has historically been dominated by men – and 
transportation sales is no exception. 

“Customers are definitely caught off guard 
to see a 5’5” blond woman on a sales call,” says 
Jenn King, Lease Sales Representative at Penske 
Truck Leasing, who provides strategic counsel 
for companies seeking comprehensive fleet 
solutions.

The novelty has its advantages, says Amy 
Armstrong, Director of Strategic Accounts, 
Chemicals, at Trimac Transportation Inc., a sales 
expert in the highly specialized bulk liquid 
chemical niche market. “There aren’t many 
women in transportation sales, so we’re able to 
connect a little easier,” she explains. “And there’s 
the opportunity to become more well-known 
in the industry.”

Play to your strengths
Novelty aside, women have unique charac-

teristics that can offer a competitive advantage 
in a sales environment. 

“Women tend to focus on building relation-
ships, and that’s what logistics sales is all about,” 
explains Shannon Hooton, Senior Director of 
Business Development at Saddle Creek Logis-
tics Services, who has more than a decade of 
experience in account development and sales 
management for C-level logistics clients. “Our 
contracts span three to five years, so it’s a long- 

“We’re surrounded  
by powerful women  
in every area of our  
lives – from female  
executives to stay-at- 
home moms – who can 
teach and inspire us.”
– Jenn King,  
Penske Truck Leasing
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Clients, themselves, can be valuable resourc-
es for information, Hooton points out. “When 
you’re meeting with customers, ask questions!” 
she advises. “Don’t assume that, just because 
the men aren’t asking questions, they already 
know everything and you are the lone reed.”

Armstrong also tries to learn as much as 
possible about her own organization. “When I 
go into a branch, I sit down with every person 
– customer service, admin, drivers. I want to 
learn what they do and how departments are 
interconnected. I want to understand the scope 
of our business,” she explains. 

Entertaining clients in social settings also 
can be a challenge for women in a male-dom-
inated industry.

“When they say, ‘So many business deals 
are closed on the golf course,’ it really is true,” 
Hooton says. “Since I don’t golf, I always vol-
unteer to drive the drink cart at tournaments. 
It gives me the chance to visit in a relaxed 
environment.”

Off the course, she takes time to know 
her potential clients’ favorite sports teams or 
musicians, so she can personalize outings that 
appeal to them.

Dress the part 
While it might seem stereotypical, women 

in transportation sales need to pay attention 
to their professional wardrobe – and for good 
reason.

“Most of what I do revolves around man-
ufacturing facilities, warehouses or other on-
site visits, so I always ask for any dress-code 
requirements upfront,” Hooton says, adding that 
she keeps a cardigan and closed-toe (ideally 
steel-toed) shoes in her car. “You don’t want to 
be the one person on a group tour who has 
to sit out because you wore short sleeves or 
open-toed pumps.”

There are occasions that call for more 
eye-catching apparel, Hooton points out. 
“When I attend a conference, it’s usually a sea 
of men in grey suits. I always wear a color to 
stand out.”

Tap available resources
Successful women in sales recognize the 

value of seeking support from others.
“Find mentors in different roles within your 

company,” Armstrong recommends. In her 
career, she’s had male and female mentors 

with experience in various areas – finance, IT, 
customer engagement. “It’s good to experience 
a cross section of the company,” she says.

King is actively involved in the Penske Wom-
en’s Network, but she also encourages women 
to look for mentors outside their companies. 
“We’re surrounded by powerful women in 
every area of our lives – from female executives 
to stay-at-home moms – who can teach and 
inspire us,” she marvels. “Ask yourself, ‘What can 
I learn here?’”

Women’s organizations like the Women 
In Trucking Association (WIT) and AWESOME 
(awesomeleaders.org) are also valuable re-
sources for networking and support, Hooton 
points out.

Moving forward
While women will likely continue to face 

challenges selling in the transportation indus-
try, the situation is improving.

“We’re seeing a change in our culture. More 
organizations are empowering women. There’s 
more support from higher-ups,” King says. 
“Women are more accepted today.” n

With an all-aluminum design backed by the industry’s
only 10-year warranty, Great Dane’s Freedom XP flatbed
combines powerful lightweight performance with 
unprecedented peace of mind. See how our advanced 
engineering, competitive pricing and 10-year protection
can keep your business running strong. Let’s go. 

Learn more at GreatDaneTrailers.com/FXP

TAKE A
LOAD OFF
WITH OUR 10-YEAR WARRANTY

GREAT DANE AND THE OVAL ARE REGISTERED TRADEMARKS OF GREAT DANE LLC. 721 ELV 0917
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Feature: The Big Balancing Act

The Work/Life Balancing Act:  
How to Maneuver Between Work and Home 
Feel like you’re walking 
on a tightrope, struggling 
to find the “sweet spot” 
between work and home? 
You’re not alone. For  
inspiration, see how  
several Women In Trucking 
members  are tackling  
the challenge. 

 LIVE WITH A PURPOSE
Ramona Hood started out at FedEx as a 

receptionist 25 years ago. Today, she is Vice Pres-
ident of Transportation Management at FedEx 
Supply Chain. While there, she has earned a 
bachelor’s degree and an executive master’s 
degree. Hood is also a single mom with two 
daughters and very involved in community 
service. Needless to say, she knows a thing 
or two about managing  work and home life.

Hood tries to stay away from the word “bal-
ance.” “Everything is not equal at all times,” she 
admits. “Instead, I try to be ‘purposeful.’” 

Hood says she identifies what’s most  
important in each area of her life – health/
wellness, relationships, success, spirituality, 
mindfulness and legacy. With these priorities in 

mind, she sets long-term goals and continually 
thinks about how she can support them in the 
next 90 days.

Hood’s online calendar helps her stay on 
task. Activities are color coded by goal, so she 
can see at a glance how much emphasis she’s 
giving to each area.

“When I look at the calendar, I reflect on the 
visual and see if I’m living up to my purpose,” 
she explains. 

The calendar also helps Hood to estab-
lish boundaries. When her evening schedule  
becomes skewed too heavily toward work,  
for example, that’s her cue to turn down  
engagements.
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Ramona Hood Michelle Roger Stephanie Klang

“I’ve come to realize that ‘No.’ is a complete 
sentence,” she explains. “There’s no need for 
guilt or overexplaining.” 

When Hood does have time with her daugh-
ters, she gives it all she’s got. “It’s less about 
quantity and more about quality. You’ve got 
to be in the moment — really be there 100 
percent,” she says.

FIND WAYS TO DELEGATE
Michelle Roger faces a daily balancing act 

between her duties at home as a mom of two 
boys and at work as Director of Administration 
for Strategic Capacity Services at Dupré Logis-
tics, a transportation and logistics provider.  

“In my career, I am a leader in our orga-
nization – a driver of major initiatives,” Roger 
explains. “At home, I have two little boys and 
I want to be involved in school and sports for 
them.” 

The past year has been particularly challeng-
ing in terms of work/life balance, Roger says. 
A new promotion and rapid business growth 
found her bringing work home regularly.

“I was giving 100 percent at the office and 
still couldn’t get it all done,” she says. “I learned 
that the key is to identify opportunities to 
delegate. That really helps to lighten the load.”

To help prioritize action items, Roger writes 
her top three “to-do’s” on a sticky note and plac-
es it prominently on her desk every morning. 
Roger also prioritizes her inbox. 

“Emails can be overwhelming,” she says. “I’ve 
learned to sort by sender instead of by date 
and use ‘rules.’”

Basecamp software is useful for big picture 
goals and planning, Roger says. It allows her 
to create groups, assign tasks, reminders, etc.

Like Hood, at home Roger concentrates 
on being in the moment – being present for 
her family. 

TAKE CARE OF YOURSELF
Work-life balance looks a little different for 

CFI’s Stephanie Klang. She’s spent the past 30 
years as a professional over-the-road driver. 
Since she spends weeks on the road at a time, 
her Kenworth 680 really is her home.

“I learned early on that you have to be pro-
active and take care of yourself,” Klang says. “The 
key is to make your sleeper your haven.” Her 
truck is well-equipped to keep her comfortable 
on the road – TV, portable toilet, microwave, 
refrigerator, even an ice chest! Her bed sports 
crisp, daffodil yellow sheets. Her cats ride along 
for company.

Preparation is key. When she gets a load, 
Klang kicks into planning mode. She verifies 
directions and identifies  the best route. She 
plans ahead to make sure she gets a shower 
and a hot meal. Then, she packs up her truck 
with everything she might need for a few 
weeks away. 

“Life on the road can be chaotic,” Klang 
says. “Loads get cancelled or changed on the 
fly, weather can cause issues, roads can be 
closed… You have to think it through, make 
order out of the chaos. What are you going 
to need?” 

The Trucker Path app is useful for trip plan-
ning, Klang says. The crowd-sourced platform 
helps her find a safe place to park or a truck stop 
with showers. Google Maps helps her locate 
truck-friendly grocery stores.

To stay connected with her husband (also 
an OTR driver), Klang relies on phone and 
Bluetooth.

Klang is truly at home on the road. “My life 
is here in this truck,” she says. n

7

When you find yourself slipping out of  
balance, these seven tips from our  

experts can help get you back on track:

1
Set goals based on your priorities

2
Stay organized – calendar, Post-its, apps

3
Identify opportunities to delegate

4
Just say ‘NO’ to over-commitment

5
Plan ahead – expect surprises!

6
Be present in the moment

7
Take care of yourself

Secrets for  
Work/Life 
Balance
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Sponsor Spotlight: Saia Inc.

There’s no doubt that the transportation in-
dustry has a driver shortage. By some estimates, 
the trucking sector is currently short 35,000 to 
40,000 drivers.

Every company either has been or will be 
impacted by this shortage. As a result, many 
carriers have intensified their recruiting and 
retention efforts in the last several years – from 
establishing their own training schools to 
targeting diverse groups and offering hiring 
bonuses and competitive pay.

At Saia, we leverage practices like these and 
more to attract applicants and retain employ-
ees. We not only participate in numerous career 

fairs, trade shows and industry conferences, 
we also have built a strong presence on social 
media and work diligently to attract veterans 
and women to the company. Through intensive 
engagement efforts, a robust employee referral 
program, a new driver mentoring program and 
more, we are making every effort to become 
and remain an employer of choice for some of 
the industry’s very best drivers. 

One successful initiative that is highly re-
garded among our employees is our Women’s 
Focus Group. Established in 2014, the group is 
comprised of female drivers from around our 
network of terminals. 

Annually, the group is invited to a two-day 
meeting where we discuss a variety of wom-
en-centered topics related to their roles at 
the company and in the industry. Topics have 
ranged from industry updates from executives 
with state trucking associations to mentoring 
sessions, how to help recruit drivers, how to 
achieve work-life balance and gathering input 
on female-friendly driver uniforms.

Putting More Women in the Driver’s Seat
The group’s success supports and strength-

ens Saia’s “Open Door” employee communica-
tion policy and provides an opportunity for 
participants to have a sense of camaraderie 
unlike any other. Bonds formed through the 
annual meeting led the women to create their 
own group, “Sisters of Saia,” so they can support 
one another all year long. We are very proud 
of the group’s success, but also realize it is just  
one piece of the puzzle.

The current driver shortage is certainly  
a challenge — one that Saia is tackling each 
and every day. Through stronger recruiting 
and training programs, as well as increasing 
our recruitment of women and others, Saia is 
working hard to provide a winning career path 
to those interested in driving. n 

(800) 328-1405 EXT. 810  • w w w . A u t u m n t r A n s p o r t . c o m

H t the BULLSEYEH t the BULLSEYE
at a NO BULL company.at a NO BULL company.

HIRING 
AREA

H O P P E R S  - $1.46/mi.

PNEUMATICS - $1.5 5 / m i.

  END DUMPS - $1.50/mi.  LIQUID TANKS - $1.55/mi.

• 100% Owner-Operator Fleet • All 48 + Canada • 100% Fuel Surcharge • Excellent Lease Purchase Program • Free Cargo + Liability Insurance • Free Permits •

Michelle Richard is
Vice President of Human 
Resources for Saia Inc.
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More women choose to drive for Averitt because they feel a sense of 

empowerment. With great benefits, ample home time, competitive pay, 

and security as one of Averitt’s highest priorities it’s easy to see why. 

For more details please visit averittcareers.com or call 888-605-5235.

EOE/AA including Veterans and Disabled. Females & Minorities encourage to apply.

• More home time.

• Earn a share of the  
  revenue for every  
  load hauled.  

• 100% of all billed fuel 
  surcharges paid straight 
  to you.

• Big fuel discounts at  
  the point-of-sale.

LANDSTAR’S LIVE LOAD BOARD 
DEMONSTRATIONS  

recruiter@landstar.com  
or 1-877-237-3442 

www.lease2landstar.com

1-877-237-3442

My Landstar Advantage 

•VAN/REEFER
•FLATBED
•EXPEDITED 

•STEPDECK
•HEAVY/ 
  SPECIALIZED

•HOT SHOT

www.facebook.com/LandstarOwnerOperators

Follow us on Twitter @LandstarNow



...WIT News Briefs..................... ...WIT News Briefs.....................

24  Redefining the Road   Edition 1 | 2018 

All Charged Up at 2017 Accelerate! Conference & Expo

Numerous industry leaders shared insights 
on a range of topics, including leadership, op-
erations, human resources and sales/market-
ing. An industry Expo, interactive truck show, 
networking events and roundtable luncheons 
gave attendees even more opportunities to 
gather information and make connections.

A number of actionable themes emerged 
over the course of the three-day event:

“This is such a vibrant community with a 
passion for the issue of gender diversity,” says 
Ellen Voie, President and CEO of the Women 
In Trucking Association (WIT). “This was our 
third-annual conference, and you can feel 
momentum building. The conference is the 
perfect platform for talking about challenges, 
sharing best practices and planning for the 
future. When we work together, our potential 
is limitless!”

The atmosphere was electric at 
the 2017 Accelerate! Conference 
& Expo in November. The Kansas 
City Sheraton Hotel was bursting 
with the collective energy of 
more than 500 attendees. 

Finalists for the 2017 “Influential Woman in 
Trucking” Award shared their insights. Traci 
Crane of CFI, Tana Greene of Blue Bloodhound 
and award winner Daphne Jefferson of Jefferson 
Consulting Group are pictured here with Mary 
Aufdemberg and Ellen Voie of WIT.

Attendees had the  
opportunity to connect 
with approximately 70 
industry providers at  
the Expo.

Roundtable luncheons 
and evening receptions 
like WIT’s 10th Birthday 

Bash gave attendees the 
chance to network with 

others in the industry.
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...WIT News Briefs..................... ...WIT News Briefs.....................
Level the playing field. Women are competing 

on a playing field designed by men, and they 
can have greater success when they recognize 
and address certain evolutionary differences, 
keynote Valerie Alexander explains. (Look for 
more on this topic in the next edition of  
Redefining the Road.)

Optimize the work environment. To attract 
and retain women drivers, the transportation 
industry needs to improve the environment 
across the entire driver lifecycle, according 
to Keera Brooks of Sawgrass Logistics, who 
conducted the new WIT survey on this topic 
(see page 16). 

Offer a hand. The value of women support-
ing one another was a concept echoed by  
“Influential Woman in Trucking” Award finalists 
and throughout the conference. “As women, 

we have to be cognizant of helping other wom-
en. Be intentional about it,” says Tana Greene, 
CEO of Blue Bloodhound and award finalist. 

Attendees were inspired and energized 
by the event. Those who attended primarily 
participated for the professional development, 
content and networking found at the confer-
ence — and nearly 98 percent reported the 
conference fulfilled their reason for attending.

“This conference was very empowering, and 
the speakers were great,” said one attendee.  
“I walked away with incredible take-aways and 
practical ideas that I am applying to my career 
and operations at my company,” another said. 

Already, plans are underway to significantly 
increase attendance for next year’s event. Save 
the date for the 2018 Accelerate! Conference & 
Expo, Nov. 12-14, 2018, in Dallas, Texas.  n

Dozens of educational sessions were led 
by leading authorities, such as Annette 
Sandberg, principal of TransSafe Consult-
ing and former administrator of the U.S. 
Department of Transportation.

The interactive truck tour offered participants 
a first-hand look at five state-of-the art tractors 
featuring groundbreaking technologies.

 Attendees enjoyed a powerful presentation 
by conference keynote Valerie Alexander.

Join us in Dallas, Texas 
Nov. 12-14, 2018 for 
this year’s conference!
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Daphne Jefferson Leads by Example

“Over the years, there have been a lot of 
situations where I was the only woman in the 
room,” says Daphne Jefferson, the winner of the 
Women In Trucking Association’s (WIT) 2017 
“Influential Woman in Trucking” Award.

“Daphne has really been a pioneer in our 
industry and helped to pave the way for other 
women to pursue careers in transportation,” 
says Ellen Voie, WIT President and CEO. “She 
is a tremendous role model for women in the 
industry. I’m so pleased to recognize her with 
this award.” 

The annual “Influential Woman in Trucking” 
Award, sponsored by Freightliner Trucks, was 
established to honor hard-working female 
leaders and to attract and advance women 
within the trucking industry. 

What has helped Jefferson to succeed in a 
male-dominated industry? “I was raised with 
the belief that I could and should reach as far 
as I could,” explains the former Deputy Ad-
ministrator of the Federal Motor Carrier Safety 
Administration (FMCSA), now Principle and 
Executive Coach at Jefferson Consulting Group.

Jefferson took that belief to heart. After 20 
years with the Federal Aviation Administration, 
she wanted to do more, but she had reached 
a glass ceiling. She took a leap of faith and 
moved on. 

A proponent of risk taking, Jefferson says a 
little bit of fear comes with the territory. “Taking 
that first big risk opens you up to the possibility 
of more,” she says. “Your skills will translate into 
different areas.”

Translate they did. Her storied career as a 
public servant continued at the National Aero-
nautics and Space Administration (NASA), the 
U.S. Department of Labor and the Department 
of Transportation. Before her retirement from 
the DOT last fall, Jefferson was the senior career 
official responsible for truck and bus safety on 
the nation’s roadways. She now offers leader-
ship and executive coaching services to help 
other leaders reach their full potential.

She encourages other women in the trans-
portation industry to join her in testing their 
boundaries.

“We have to make sure we’re not self-select-
ing out of opportunities,” Jefferson explains. 
“Women are a driving force. Women in posi-
tions of leadership need to insist on including 
them on the list of candidates.”

Jefferson recognizes that women need 
female leaders at the table as role models, and 
she takes the responsibility of being the 2017 
“Influential Woman in Trucking” seriously. 

“It is important that women such as myself 
and the other nominees for this distinguished 
award serve as a pipeline for future female 
leaders,” she says.  n
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Daphne Jefferson was honored to receive the 2017 
“Influential Woman in Trucking” Award.

Make a Career, be Respected, be Safe, at Trimac Transporation
At Trimac, we value your safety, your family, and most 

importantly your time at home. Drivers with Trimac can expect 
the following:

- Competitive Pay
- Holiday/Vacation Pay
- Opportunities for advancement
- Benefits for you and your Family

Learn more at Trimacjobs.com or call a recruiter now at 1-833-239-0172

Currently Hiring in the following 
cities:

- Detroit, MI   - Philadelphia, PA
- Memphis, TN  - Winston-Salem, NC
- Greeley, CO  - Spartanburg, SC
- Marshall, TX  - Chicago, IL
- Lake Charles, LA  - Calvert City, KY
- Holly Hill, SC  - Beaumont, TX
- Rock Springs, WY  - Rapid City, SD
- San Antonio, TX  - Atlanta, GA
- Bayport, TX   - Fairburn, GA
- Tampa, FL   - Birmingham, AL
- Geismar, LA 

Drive My Way™ is disrupting truck driver recruiting by treating  
the driver as a consumer— matching drivers with jobs that will 
allow them to live the lives that they want and matching carriers 
with talent that is both qualified and engaged. 

Drive My Way is a Cleveland, Ohio based women-owned business  
and proud member of Women In Trucking.

TM
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New Community Platform  
Encourages Member Networking

New to the industry and have a question 
or need advice? Maybe you are an industry 
veteran and have a best practice to share? 
Check out Engage, Women In Trucking’s (WIT) 
new member-only online community platform.

Engage encourages mentoring, community 
and education by allowing WIT members to vir-
tually connect and collaborate through distinct 
community groups. Initial core groups include: 

• Professional drivers

• Business leaders in trucking

• Operations professionals

• HR/talent management professionals

• Sales & marketing professionals

Through these communities, members can 
ask questions, share ideas and experiences, dis-
cuss challenges and best practices and upload 
informational resources. With more than 4,000 

industry professionals in WIT’s membership, this 
has the potential to be a powerful resource.

“Engage is a sensational idea,” says one of 
the platform’s first users, Jim Rennie, President, 
Citadel Fleet Safety. “WIT continues to lead, 
build trust and invigorate women in the trans-
portation business. I look forward to learning 
and sharing on this open forum platform.”

“Engage is a new member benefit and re-
source that will empower members to create 
invaluable knowledge hubs and networks, 
foster engagement and build stronger peer 
relationships,” explains Ellen Voie, WIT Presi- 
dent and CEO. “The platform also provides a 
way for WIT to better understand its members, 
what they’re interested in and how to provide 
more value to them.” 

For more information about Engage, please 
visit womenintrucking.org.  n

Holland is proud to have won the Quest for Quality Award 
annually since its inception.

hollandregional.com
844.201.7795 

©2017 YRC Worldwide Inc.

YRC Worldwide is an Equal Opportunity/Af� rmative Action Employer 
Minorities/Females/Persons with Disabilities/Protected Veterans

Sound like you? Then join Holland and help make 
the transportation industry even stronger. Our diverse 
professional team helps keep the country moving. 
Holland drivers also enjoy:

• Deductible-free, 100% company-paid 
 premium health, dental and vision   
 insurance for you and your family.

• Consistent home time 

• Competitive salaries and a 401(k)

 Visit hollandregional.com/careers to 
 Discover Your Direction at Holland.

Out With the Dated… Trucker Stereotypes! 
In with the bold, strong 
and independent drivers.

™
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Save the Date and Make History
Join us at the “Salute to Women Behind the Wheel”

Learn what’s new and exciting with WIT, 
visit with sponsors to learn about their prod-
ucts and services, attend Debbie Gardner and 
The Survive Institute’s “Re-think Self-Defense” 
seminar, join or renew your WIT membership 
at the WIT booth, win door prizes and enjoy the 
refreshments, including the mouth-watering 
chocolate fountains. And you won’t want to 
miss being in the annual driver photo.

Drivers must show proof of current CDL  
to attend the event. Get your red shirt on  
and join us at the “Salute to Women Behind 
the Wheel.”  n

Women In Trucking (WIT) is preparing for 
what could be the largest attendance in the 
nine-year history of the “Salute to Women 
Behind the Wheel.” The popular event which 
celebrates the accomplishments of profes-
sional women drivers will be held March 24, 
2018 at the Mid-America Trucking Show in 
Louisville, Ky.

For added excitement this year, WIT  
President and CEO Ellen Voie will award the 
keys to a 2014 Volvo VNL670 to the winner of 
the WIT Truck Giveaway, sponsored by Arrow 
Truck Sales. 

...WIT News Briefs.....................

Gulick Trucking, Inc. is looking to 
partner with successful lease/owner 

operators. We have Equipment 
available. Gulick Trucking, Inc. 

is a 48-state carrier based in 
Vancouver, WA and we have been 

doing business since 1973. 
Come join our family.

Judy Maddox 360.836.3724
Brian Patrick 360.836.3709

LEASE/OWNER 
OPERATORS WANTED

• Experienced 
Transportation Brokers

• Seasoned Outside Agents
• Qualified Potential 

Team Members

NEW OPPORTUNITIES

Rhonda Boni-Burden 
877.470.0971

THANKS TO OUR 2018 SPONSORS!

GOLD:

SILVER:

BRONZE:

COPPER:
Ryder 

Acuity

J.B. Hunt

Averitt Express

J.J. Keller & Associates, Inc.

Heniff Transportation Systems

R & R Trucking, Inc.

United Road Services

Dart Transportation Co.

Rollin’ B

NICKEL:
Citadel

EROAD, Inc.

Rand McNally

Innovative Sobriety Solutions

National Association of  
Independent Truckers

ZF Commercial Vehicle Systems

Truckstop.com

Road IQ

™

™
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™

WOMEN IN TRUCKING ASSOCIATION
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SALUTE TO WOMEN BEHIND THE WHEEL
Logo Refresh - Concept 1  (wide and square format)
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Ready to accelerate your professional 
development? Timing is everything. 
Women In Trucking (WIT) recently 
partnered with TranStrategy Partners 
to launch the Professional Develop-
ment Certification (PDC) program. 

Tailored toward women in the trucking 
industry, the program will provide both indus-
try-specific education as well as personal and 
professional development. 

Easy, on-demand access to 30 courses fol-
lowing Industry Knowledge, Leadership and 
Career Development tracks provides founda-
tional learning, best practices and useful strate-
gies to help WIT members navigate their career 
pathways and strengthen their personal brand. 

Wade Witherspoon, Director of Education 
at TranStrategy and chief architect of the cer-
tification program, says, “With integral input 
from Ellen Voie, WIT Board members and the 

Build Strong Sales, Leadership, Service Skills: Earn Your PDC

entire association membership, we have built 
a powerful tool to strengthen the development 
of members and to help elevate their opportu-
nities in the future.”

“This new WIT Professional Development 
Certification was created to help our members 
cultivate both their personal and professional 
skills,” says Mary Aufdemberg, Director, Used 

Truck Acquisitions and Operations at Daimler 
Trucks North America and Chairwoman of 
WIT. “I know this program will be extremely 
beneficial to those who take advantage of it.” 

For more information, visit wit.training or 
contact Wade Witherspoon at 866-331-3681 
or wspoon21@outlook.com. n

Positions now open:
Drivers         Mechanics        Dock         
Clerical        Supervisors       Sales

work4estes.com 
1-877-WRK4ESTES 

• Great schedules
• company stability
• Growth opportunities
• terrific work environment
• comprehensive benefits
• competitive wages

a m e r i c a’ s  P r o f e s s i o n a l  

Women driVers 
c h o o s e  e s t e s !

      EOE/Vets/Disabled

©
 2

01
7 

Es
te

s 
Ex

pr
es

s 
Li

ne
s 

02
/1

6-
03

30

PROFESSIONAL DEVELOPMENT CERTIFICATION
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New Doll Encourages Girls to  
See Themselves in Driver’s Seat

Photo Contest: Clare’s First Road Trip!

“The launch of this doll is a long-time dream 
come true for me. The world is wide open for 
girls today, and I’m thrilled to be providing a 
toy that tells them that whatever they want to 
be is just great — whether that’s a teacher or 
an ad exec or a professional driver,” says Voie.

Clare will be available at TA/Petro Stopping-
Centers beginning in April. Parents and gift 
givers can also purchase the doll on Amazon 
and at HABAUSA.com.  n

Welcome to Women In Trucking’s (WIT) new 
ambassador! Clare has big plans to encourage 
and empower young girls and women to enter 
the transportation industry.

This plush doll is the brainchild of WIT  
President and CEO Ellen Voie. It was developed 
and produced for WIT by HABA USA with finan-
cial support from the National Transportation 
Center (NTC). 

Truck-loving Clare stands 13” tall and sports 
an official WIT hat and “I     Trucking” T-shirt.  
Her package shares the story of her journey into 
the driver’s seat of her very own 18-wheeler.

Get your cameras ready for this summer’s  
“I    Trucking Photo Contest”! This contest  
offers drivers and transportation professionals 
a way to share their view of trucking with 
others in a positive and creative way. 

The Women In Trucking Association (WIT) 
has produced a truck driver doll named Clare 
as part of its efforts to make the industry more 
appealing to girls and young women who 
are searching for a job (see article above). To 
welcome this new member to the WIT family, 
this year’s photo contest theme is “Clare’s First 
Road Trip!”

To qualify, photo entries must include a 
Clare doll, poster or image. They will be judged 
based on originality, composition, quality and 
incorporation of the contest theme.

HOW IT WORKS
In July, participants will submit their photos 

through the WIT website. From there, WIT 
members and those interested will vote online 
to determine the People’s Choice winner. A 
panel of judges also will choose their favorite 
to be named Judges’ Choice. 

Winners will be recognized at an “I         Truck-
ing” reception at WIT’s Accelerate! Conference 
& Expo Nov. 12-14, 2018 in Dallas, Texas. They 
also will receive a plaque and will be featured 
in a press release and WIT’s Redefining the Road 
magazine. n

For contest rules, visit  
WomenInTrucking.org
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........WIT Foundation Update.........
WIT Foundation Awards 16 Scholarships

The Women In Trucking (WIT) 
Foundation is helping women to 
achieve their goals for careers in 
transportation. The organization 
recently awarded 16 scholarships, 

totaling $5,850. 
The 501(c)3 non-profit organization awarded 

nearly $13,000 in 2017, enabling 23 scholarship 
recipients to pursue educational training in the 
trucking industry.  

“This past year represents the largest number 
of scholarships awarded by the WIT Foundation 
annually, which we could not have achieved 
without the generosity of so many individuals 
and corporate grants,” says Debora Babin Katz, 
Vice President of TrucBrush Corporation and 
Chair of the WIT Foundation. “We are grateful for 
the continued support and donations.” 

Congratulations to these recipients: 
Alexandra Buchanan – Ohio Technical  

College, Cleveland, OH. Awarded the WIT  
Foundation/Ryder Scholarship for her diesel 
technician training. 

Ana Silva Biscaia – University of Wisconsin, 
Superior, WI. Awarded the WIT Foundation 
Scholarship for transportation and logistics 
management training.

Angell May – Forsyth Technical Community 
College in Winston-Salem, NC. Awarded the  
WIT Foundation/Ryder Scholarship for her 
diesel technician training.

Cedra Talaga – IITR Truck School in Central 
Point, OR. Awarded the WIT Foundation/Jan 
Hamblin Scholarship for her CDL training. 

Esther Namatovu – Uganda Mobile Com-
puter Training Association in Kampala Uganda, 
Africa. Awarded the WIT Foundation Scholar-
ship for leadership training.

Jazmyn Webster – Sage Truck Driving School 
in Cheyenne, WY. Awarded the WIT Foundation/
Ryder Scholarship for her CDL training.

Jodie Spencer – Indiana University Southeast 
in New Albany, IN. Awarded the WIT Foundation 
Scholarship for her MBA training.

Kendall Trujillo – Universal Technical Institute 
in Avondale, AZ. Awarded the WIT Foundation 
Scholarship for technician training.

 

Lauren Melton – Florence Darlington Tech-
nical College in Florence, SC. Awarded the WIT 
Foundation/Ryder Scholarship for her CDL 
training. 

Merissa Hill – Universal Technical Institute 
in Orlando, FL. Awarded the WIT Foundation/
Ryder Scholarship for her diesel mechanic 
training.

Micaela Duran – Universal Technical  
Institute in Avondale, AZ. Awarded the WIT 
Foundation/Ryder Scholarship for her diesel 
mechanic training.

Noelle Parlier Onstad – Eastern New Mexico 
University in Portales, NM. Awarded the WIT 
Foundation Scholarship for her MBA training.

Pamela Stone – Kirkwood Community 
College in Hiawatha, IA. Awarded the WIT 
Foundation Scholarship for her accounting/
business training.

Sadie Smith – Oklahoma Wesleyan Univer-
sity in Bartlesville, OK. Awarded the WIT Foun-
dation Scholarship for her strategic leadership 
training.

Tara McClure – Murray State University in 
Murray, KY. Awarded the WIT Foundation Schol-
arship for her business management training.

Undral Naran – University of Wisconsin,  
Superior, WI. Awarded the WIT Foundation  
Scholarship for transportation and logistics 
management training. n

...WIT News Briefs.....................

For more information or to make a donation 
to the WIT Foundation scholarship program, 

visit WomenInTruckingFoundation.org

™
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CENTERLINE
Creative solutions for transportation 
employers’ flexible and fully-
outsourced driver needs. Professional 
commercial drivers turn to us to find 
satisfying jobs that provide variety, 
flexibility and opportunity.
www.CenterlineDrivers.com
916-543-7169

CLASS A DRIVERS
We’re committed to help beginner 
and experienced truck drivers. 
ClassADrivers.com matches truck 
drivers with relevant trucking 
companies. 
www.classadrivers.com
888-830-2326 x2

CONVERSION INTERACTIVE  
AGENCY
We provide innovative recruiting, 
retention, and training strategies 
focused on delivering results carriers 
need to reach their goals.
www.conversionia.com
800-264-2690

DEPENDABLE SOURCE CORP  
OF MS
We provide experienced, 
professional and DOT-certified 
commercial drivers to manufacturers, 
distributors and motor carriers 
throughout the South.
www.Dependable-Source.com
601-355-3889

DRIVE MY WAY
We create the best job match 
possible for CDL truck drivers and 
employers. Our unique, online, 
personalized recruiting service has 
significant benefits for both sides.
www.DriveMyWay.com
800-411-5840

S&E PRODUCTIONS
A full-service audio and video 
production company specializing 
in helping trucking companies 
communicate important company 
and industry information with their 
valuable, mobile workforce.
www.sandeproductions.com
615-771-9203

TEAMONE LOGISTICS
A nationally recognized workforce 
expert exclusively focused on the 
asset-based transportation and 
logistics industry. We partner with 
your company to design, manage, 
and integrate workforce solutions  
for your logistics-enabled business.
www.TeamOneLogistics.com
770-232-9902

TOMORROW’S ONLINE MARKETING
We have provided affordable, 
exclusive, real-time driver leads to 
trucking companies across the U.S. 
for almost a decade. We have no 
contracts & every lead is tracked to 
truly measure ROI. 
www.tomorrowsonlinemarketing.com
877-930-5331

TRUCKDRIVER.COM
Provides the most comprehensive 
online career resource for pro- 
fessional truck drivers through  
our network of quality truck driving 
jobs for drivers, owner operators  
and trucking companies.
www.TruckDriver.com
763-444-8998

TRUCKDRIVINGJOBS.COM
With thousands of open positions 
for one of the most important 
occupations in America, we serve  
the needs of trucking fleets that  
need qualified drivers in addition  
to providing meaningful careers  
to job seekers in all locations.
www.TruckDrivingJobs.com 
866-TRUCK-08 x8

TALENT & RECRUITING RESOURCE GUIDE 
Women In Trucking (WIT) brings you this Resource Guide of talent  
and recruiting companies, all of whom are WIT corporate members.

  

DRIVERSOURCE, INC.
Full-service truck driver leasing, 
lease-to-hire, casual/temporary, 
emergency coverage, recruitment, 
process outsourcing, and internet 
recruiting. Services also include full-
service logistics staffing.
www.DriverSource.net
800-887-9095

DRIVETEKS
The nation’s leading specialty 
staffing firm devoted exclusively 
to the transportation industry. We 
provide commercial truck drivers to 
motor carriers through digital assets 
and advanced driver filtering. 
www.driveteks.com
801-419-0164

GROUP1201 
Recruitment is more competitive 
today than ever before. Our solutions 
help you meet the challenges of a 
rapidly changing digital landscape.
www.group1201.com
678-819-3524

JOBS IN LOGISTICS
The largest online logistics job 
board specializing in career 
opportunities in logistics, supply 
chain, distribution, transportation, 
warehousing, freight forwarding, 
manufacturing, purchasing and 
inventory management. 
www.JobsInLogistics.com
877-562-7678

PEOPLEASE
Providing critical solutions for Payroll, 
Benefits, HR, Risk Management 
and Tax in today’s ever-changing 
environment of increased legislation 
and compliance.
www.peoplease.com
843-849-1164
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 PROUD TO DRIVE 
LIKe a WOMAN

 PROUD TO DRIVE 
LIKe a WOMAN

At Dart, we provide opportunities with women in mind. 
Like home time options to see more of your family, and 

the freedom to take your pet with you on the road! 

and aand aBOSS!BOSS!

CALL TODAY TO APPLY!
866-907-2385

C

M

Y

CM

MY

CY

CMY

K

SALES

MARKETING

STRATEGY

OPERATIONS

ALIGN4GROWTH
30+ sessions to strengthen your  
marketing, sales, communications  
strategy

Learn from shippers of leading  
brands – such as Unilever, Google, 
General Motors

See best practices, spark new ideas

Build your industry network

LOGISTICS MARKETING
& SALES CONFERENCE

June 10-12, 2018  |  Fort Myers, Florida  |  TMSAtoday.org
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FedEx Freight
Frito-Lay

TVC Pro-Driver

GOLD PARTNERS

BRONZE PARTNERS

SILVER PARTNERS

Support WIT’S Partners & Corporate Members

WIT PARTNERS & CORPORATE MEMBERS

A Dynamic Legal Recovery
ABF Freight
ACUITY
Ag Trucking Inc
Air Products
Airodyne Industries Inc.
Airtab, LLC
Alexandria Technical and 

Community College
Aljex Software, Inc
All State Express, Inc.
AM Fleet Chemicals
American Central Transport
American Logistics Aid Network 

(ALAN)
American Petroleum Institute
American Transportation Research 

Institute
American Truck Historical Society
Andy Transport Inc.
Aon Risk Solutions
Apex Capital Corporation
Aria Logistics LLC
Armour Transportation Systems
Artur Express, Inc
ASR Solutions LLC
ATA’s Technology & Maintenance 

Council
Autobon AI
Averitt Express
BAL Material Hauling
Balch Logistics, LLC
Belt & Bruner, P.C.
Benesch, Friedlander, Coplan,  

& Aronoff
Bennett International Group
Bibby Transportation Finance
Blue Beacon Truck Washes
Blue Edge Marketing Ltd.
Bobit Business Media
Bolt Custom Trucks
Bolt Express
Bose Ride
Brenny Transportation, Inc.
Bulk or Liquid Transport, LLC (BOLT)
C.A.T.
C.L. Services, Inc.
CalArk Trucking Company
Calhoun Truck Lines
California Trucking Association
Cargo Transporters, Inc.
CarriersEdge
Centerline
Central Tech Transportation & Safety 

Education
CFI
Cheetah Software Systems
Citadel Fleet Safety
Clark Transfer

ClassADrivers.com
CM Air Brake and Electrical Training 

Services, LLC
Cobalt Transport Service, Inc.
Coldiron Companies
College of DuPage
College of Southern Maryland
Commercial Driving School
Commercial Vehicle Safety Alliance
ContainerPort Group
Covenant Transport
Conversion Interactive Agency, LLC
Craftsmen Utility Trailer
Craig Safety Technologies, Inc.
Crete Carrier Corporation
Crop Production Services, Inc.
CRST International, Inc.
Cummins Inc.
CWRV Transport
D.W. Story & Associates, Inc.
D&D Transportation Services Inc
Daimler Truck Financial
Dart Transit Company
Daseke
Daseke Inc.
DAT Solutions
Davis Express, Inc.
DC Velocity
Dependable Source Corp. of MS
Design Transportation
Dixon Insurance Inc
Dock411
Dot Transportation, Inc.
DPF Cleaning Specialists Ltd.
Dr. John’s Medical Solutions
Drive My Way
DriverReach, LLC.
DriverSource, Inc.
Driveteks
DTX
Dupre Logistics
E.A. Dion, Inc.
Eaton
EPES Transport System, Inc.
Equinox Business Solutions
EROAD
Estes Express Lines
ExamVIP, Inc.
Fairway Transit, Inc.
FindATruckerJob.com
FirstFleet, Inc.
FirstLine Funding Group
FITWIN
FlowBelow Aero, Inc.
Fontaine Fifth Wheel Company
Food Services of America
Foreman Bros., Inc.
Fox Valley Technical College
Garner Trucking Inc

Georgia Tank Lines, LLC
GHC Services, Inc.
Giltner Logistic Services, Inc.
Gordon Food Service
Great West Casualty Company
Group1201
Gulick Logistics
Gully Transportation
H.O. Wolding, Inc.
Hamrick School
Healthy Trucking Association of 

America
HELP Inc. - Provider of  PrePass
Heniff Transportation Systems, LLC
Hirschbach Motor Lines
HNI Risk Services, Inc.
Holland, Inc.
Howes Lubricator
Hub Group
HUB International Transportation 

Insurance Services, Inc.
Humber Institute of Technology & 

Advanced Learning
IANA-Intermodal Association of 

North America
Idealease of Atlanta, LLC
IMMI
Indiana Motor Truck Association
Industrial Transport Services, LLC
InterAtlas Logistics
International Express Trucking, Inc.
International Society of Recruiting 

and Retention Professionals
International Trucking School of 

Michigan
Interstate Carrier Xpress, Inc.
Interstate Truck Driving School
J. J. Keller & Associates, Inc.
Jack Gray Transport, Inc
Jeff Foster Trucking
Jenny Tipping-CPC Trainer
JobsInLogistics.com
JOC Group Inc.
JX Enterprises
Kansas Motor Carriers Association
KeepTruckin
Kenco
Kenworth Sales Company
Kenworth Truck Company
Kirkwood Community College
Klamath Community College
Knichel Logistics
KRTS Transportation Specialists, Inc.
Lake Cumberland CDL Training 

School, Inc.
Lakeside International Trucks
Landstar Transportation Logistics
LaunchIt Public Relations
Liberty Career Finance, LLC
Linamar Transportation Inc.
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Lischkge Motors, Inc.
Load To Ride Transportation
LoadDocs
LoadTrek
Logiflex Inc
Logistics Quarterly
Lone Star Milk Transport
Longhaul Trucking Co.
Luma
M&M Cartage
MacKay & Company
MacroPoint
Marvin Johnson & Associates, Inc.
Maverick Transportation, LLC
McLeod Software
Meijer
Meritor, Inc.
Metropolitan Community College
Michelin Americas Truck Tires
Midwest Truck Driving School
Midwestern Transit Service Inc.
Mike Tamana Freight Lines LLC
MindShare Strategies, Inc.
Minnesota Trucking Association
Mississippi Trucking Association
Mitchell Technical Institute
Mode Transportation
Motherload Transport Services Inc
Motor Transport Underwriters
Motoring Matters Magazine Group
NAL Insurance
National Association of Independent 

Truckers, LLC
National Association of Publicly 

Funded Truck Driving Schools
National Association of Small 

Trucking Companies (NASTC)
National Carriers, Inc.
National Road Carriers Inc.
National Tractor Trailer School
National Transportation Center
National Women Business Owners 

Corporation
Nationwide Transportation and 

Logistics Services Inc
Navistar
NDTA (National Defense 

Transportation Association)
NFI
North Central Kansas Technical 

College
North Central Utility
Northampton Community College
NZ Trucking Association
Oak Harbor Freight Lines
OhioMeansJobs Geauga County Job 

& Family Services
Old Dominion Freight Line
Old Frontier Family, Inc.
Omnitracs

Ontario Truck Training Academy
Otto Transfer Inc.
Over The Road-Canada
Owner Operator DIRECT
Owner-Operator’s Business 

Association of Canada (OBAC)
P&B Trucking Inc.
Paschall Truck Lines, Inc.
Pass My Physical
Patriot Lift Co LLC
Pedigree Technologies
Pegasus Transtech LLC
Penske Logistics
PeopleNet
Perfect Transportation, LLC 
Peterbilt Motors Company
Pima Community College, Center  

for Transportation Training
Pinellas Technical College
PITT OHIO
Precision Freight Corp
Premier Transportation
Prime Inc.
Professional Transportation Services Inc
Progressive Truck Driving School 
ProMiles Software Development 

Corporation
Psychemedics Corporation
Queensland Trucking Association
R&R Trucking, Inc.
RadioNemo of North America
Rand McNally
Raven Transport
Red Classic Transportation
Republic Services
Retread Tire Association
Rihm Kenworth
Road Transport Forum N.Z.
Roehl Transport Inc.
Rolling Strong
Ruan Transportation
Rumberger, Kirk & Caldwell
Rush Enterprises
S & E Productions, LLC
S-2international LLC
SafeKey Corporation
Saia, Inc.
Sawgrass Logistics
Schenck
Schneider
Scopelitis, Garvin, Light, Hanson & 

Feary, P.C.
Scott Community College
Scott Logistics Corporation
Sentry Insurance
Sharp Heavy Equipment Services
Sharp Transport, Inc.
Shasta Siskiyou Transport dba  

SST Oil
    

Sheehy Mail Contractors, Inc.
Simplot Transportation
SiriusXM Radio
SkyBitz
Southeastern Freight Lines
Southern State Community College 

Truck Driving Academy
Specialized Carriers & Rigging 

Association
St. Christopher Truckers 

Development & Relief Fund
Stafford Financial Consulting Group
Star Fleet Trucking, Inc.
Star Leasing
State of Illinois’ Business Enterprise 

Program (BEP)
Staver Law Group, PC
Stay Metrics
Stericycle
Studinski Law, LLC
Suburban Seating & Safety
Summitt Trucking
Sunrise Bedding/The Pilliow Topper
Sunrise Transport Inc.
Super Transport International Ltd
Synter Resource Group
T&K Logistics, Inc.
TALKE USA
Tax2290.com, a product of 

ThinkTrade Inc.
Taylor & Associates, Attorneys at 

Law, PL
TeamCME National Medical 

Examiner Network
ten20
Tennessee Trucking Association & 

Foundation
Tenstreet, LLC
The Anderson-DuBose Company
The Body Connections LLC
The National Transportation Institute
The Ryan Group
The Trucker
Thomas E. Keller Trucking Inc.
Tire Retread & Repair Information 

Bureau
TMSA-Transportation Marketing  

& Sales Association
Tomorrow’s Online Marketing
Total Transportation of MS LLC
TRAA-Towing and Recovery 

Association of America, Inc.
Trailer Wizards Ltd.
Transmark Logistics, LLC
Transport America
Transport Topics
Transport Women Australia Ltd
 Transportation Center for Excellence
 Transportation Club of Dallas/ 

Fort Worth
  

Transportation Intermediaries 
Association

Transtex
TransTrain
TranStrategy Partners, Inc.
TravelCenters of America/ 

Petro Stopping Centers
Tri Star Freight System, Inc.
Tri-National Inc.
Trimac
TrucBrush Corporation
Truck Writers Inc.
TruckDriver.com
Trucker Charity Inc
Trucker Therapy
Trucking HR Canada
Trucking Industry Defense 

Association
Truckload Carriers Association
Truckstop Ministries, Inc.
Truckstop.com
TrueLifeCare
TT Publications Inc.
Tyre Protector (North America) Inc.
U.S. Xpress, Inc.
Uber Freight
United Road Services
University of Wisconsin - Superior
UPS State Government Affairs
Utility Trailer Manufacturing Co.
V&S Midwest Carriers Corp.
Velvac
Vigillo, LLC
Vnomics Corp.
Volvo Trucks North America
Wabash National
Waller Truck Co., Inc.
WEL Companies, Inc.
WellDoc
Wellington F Roemer Insurance, Inc.
Werner Enterprises, Inc.
Western States Trucking Association
Williams NationaLease
Wired Truck
Wisconsin Indianhead Technical 

College
Wisconsin Motor Carriers Association
Women’s Business Development 

Center
Woodall Weight Loss Solutions
Woolly
Wyoming Trucking Association
YRC Freight
ZF - Commercial Vehicle Technology
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BUYER’S GUIDE & CALENDAR

WIT ON THE AIR  
at SiriusXM 146

MARCH 25 – 28 
Truckload Carriers Association (TCA)  

Annual Convention 
Kissimmee, FL

APRIL 8 – 11 
TIA Capital Ideas Conference 

Palm Desert, CA

APRIL 9 – 12 
MODEX 2018 
Atlanta, GA

APRIL 19 – 21 
Truck World 

Mississauga, ON Canada

MAY 6 – 9 
WERC Annual Conference 

Charlotte, NC

JUNE 25 – 27 
Connections 2018 

White Sulphur Springs, WV

JULY 20 – 21 
Expedite Expo 
Lexington, KY

Mark your calendar  
for these events!

FREEWHEELIN’  
WITH MEREDITH OCHS & CHRIS T.

Day/time: Last Wed. of every month,   
 1pm Eastern  
 (Replayed weeknights  
 at 10pm Eastern)

Call: 888-ROAD-DOG 
 WIT’s Ellen Voie joins  
 Freewheelin’ and  
 welcomes your comments  
 and questions!

Next up: March 28, April 25

WOMEN IN TRUCKING SHOW  
WITH ELLEN VOIE

Saturdays at 11am Eastern

DAVE NEMO SHOW  
WITH ELLEN VOIE

Next up: Monday, 9am Eastern,  
 April 2, May 14, June 11, 
 July 9

  

Reach Qualified Buyers. Advertise.
For more information, contact:  
Carleen Herndon: 615-696-1870 
Carleen@WomenInTrucking.org





View the minimum qualiications and current openings at 

drive4walmart.com

As one of the largest private  eets in the world, Walmart takes pride 

in knowing that it’s also one of the most diverse. Working as a gold 

partner of Women in Trucking, we empower women to reach their 

full potential. With some of the best pay and beneits in the industry, 

we’re not only challenging the status quo of women in trucking, 

we’re changing perceptions both on and off the road.


